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PREFACE AND ACKNOWLEDGEMENTS

The goal of producers of official statistics is to provide quality, timely and comprehensive
information to the society it serves. To ratify compliance with these objectives, user surveys
that attempt to capture the level of user satisfaction with the quality of the products and
services provided are periodically conducted. The Ghana Statistical Service (GSS) conducted
the second User Satisfaction Survey in 2016, approximately four years after the
implementation of the first survey. The aim of the survey was to measure the degree to which
expectations and satisfaction of the needs of users with regard to official statistics are
accomplished. The survey was conducted on a sample of the Ghana Statistical Service (GSS)
data users.

The GSS, as part of its mandate, collects, collates, analyzes and disseminates socio-economic
data on the country to meet the needs of all users and respond to important issues in all
sectors of the economy. GSS is also responsible for collaborating with, and assisting
Ministries, Departments and Agencies (MDASs), Metropolitan, Municipal and District
Assemblies (MMDAS) and other statistics producers within the National Statistical System
(NSS) to improve their statistical systems and address high priority data needs, provide
consistent, reliable, complete, timely and accurate statistics/indicators of high quality.

As part of the process of developing a National Statistical System (NSS) which is responsive
to user needs and also engages users more frequently in the planning, governance, monitoring
and evaluation of statistical services, the GSS conducted a User Satisfaction Survey in 2012
to assess the level of satisfaction and perceptions of users of the statistical products and
services. In 2016, the GSS conducted another User Satisfaction Survey to assess the current
satisfaction level of users of the statistical products and services of the GSS and the
Ministries, Departments and Agencies (MDAs) implementing the Ghana Statistics
Development Project (GSDP). The 2016 User Satisfaction Survey had an expanded scope of
questions covering the products and services of the GSS and the identified MDAs. In this
report, changes in the level of satisfaction with GSS products and services are measured to
determine whether initiatives implemented after the 2012 survey have had any impact on user
satisfaction. The survey also serves as a baseline for the other MDAs involved in
implementing the GSDP.

The GSS is gratified that the survey found high levels of satisfaction with the publications,
databases and services by official statistics producers. At the same time, the results identify
areas which require improvement.

We would like to acknowledge the financial contributions of the International Development
Assistance (IDA) and the Statistics for Results Facility Catalytic Fund (SRF-CF) to the
GSDP through the Government of Ghana. We also acknowledge the invaluable support
received from the World Bank which has effectively served as the Fund Administrator since
the inception of the Project. We are indebted to all those who in one way or the other,
contributed to the production of this report. We particularly acknowledge the expertise of the
GSS Team, whose insights guided this survey from its commencement to the completion of
this report. Our sincere thanks also go to the field personnel, individual respondents as well
as the participating institutions for the roles they played in the implementation of the survey.

DR. PHILOMENA NYARKO
GOVERNMENT STATISTICIAN
NOVEMBER, 2016
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EXECUTIVE SUMMARY

Introduction

Producers of official statistics are to provide an efficient and user-responsive statistical
products and services that meet the growing demand for data on social, economic and
demographic issues. To achieve this, periodic feedback is needed to enhance performance. It
is in the light of the above that the 2016 User Satisfaction Survey (USS) was conducted on
the products and services of the Ghana Statistical Service (GSS) and nine MDAs to serve as a
guide for future data production and dissemination activities.

The 2016 USS was conducted to measure the degree to which satisfaction and expectations of
user needs with regard to official statistics are accomplished. The survey seeks to know the
usefulness of official statistics in meeting the needs of users, ease of users’ understanding of
official statistics, users’ views regarding packaging and style of presentation, details of
analysis, timeliness and frequency of release of official statistics and statistical products as
well as the reliability of the statistics produced.

The survey considered statistics produced by GSS and other MDAs within the National
Statistical System (NSS) that are implementing the Ghana Statistics Development Plan
(GSDP). Users of statistics in the government sector, business community, education sector,
media, international agencies, civil society organizations and individual researchers served as
respondents for the survey. The list of users of official statistics compiled by GSS from
January 2012 to December 2015 served as the sampling frame. A one-stage stratified sample
design with proportional allocation to size was adopted in selecting the number of users for
each of the seven identifiable sectors.

Fieldwork commenced in mid-July 2016 and ended in August, 2016 and the target population
was the individuals and institutions who had had an encounter with the Ghana Statistical
Service (GSS) between January 2012 and December 2015. In total, 817 users were involved
in the survey with a response rate of 95.3 percent. The survey results provide positive and
useful feedback that will shape the design of statistical products and services in the country.

Use, sources and quality of official statistics

The most common statistics used are Census and Survey reports (61.9%), Demographic
statistics (59.0%), Census and survey datasets (39.4%) and Health statistics (38.8%). More
than a third of users patronized statistical products on Agriculture (36.0%), Education
(36.7%) and Living conditions (37.2%).

The findings reveal that Ghana Statistical Service (54.7%) is the main source of statistical
information for users in the country. This is followed by Ministries, Departments and
Agencies (37.8%), with few users (2.6%) sourcing statistical information from the
Metropolitan, Municipal and District Assemblies. Official statistics are mainly used for
planning purposes (23.1%), information sharing (21.3%) and decision making or policy
formulation (20.7%).

Users of census and survey datasets and reports find the products more useful with 93.5
percent of users of Census and survey datasets find them to be either very useful or useful.
On the other hand, internal trade (18.1%), external trade (17.4%) and births and deaths data
(17.4%) appear to be less useful to their users.
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Overall, users’ satisfaction with official statistics with respect to details, timeliness,
relevance, frequency of publication and style of presentation are encouraging. More than 80
percent of respondents are satisfied with all the attributes except timeliness (68.6%) and
details (77.9%) where the satisfaction rates of users are relatively lower. Users of statistical
products and services are more content with Census and survey reports and Demographic
statistics.

Generally, 79.2 percent of users believe that it is easy accessing official statistics and
statistical products while one-fifth of users think otherwise. About 87 percent of Price
Statistics users and more than eighty percent of users of National Accounts (83.4%), Census
and survey reports (81.7%), Living conditions (81.6%), and Health (80.8%) have easy access
to the statistical products. National accounts (87.0%), Public finance (82.5%) and Census and
survey reports (81.7%) are reported to be the most easily accessible official statistics. On the
other hand, Monetary and financial statistics (29.1%) and External trade statistics (27.5%) are
identified to be the difficult products to access. Bureaucracy (45.9%) and Time wasting
(18.7%) are mainly cited as the cause of difficulty in accessing official statistics.

About 88 percent of respondents indicates that sufficiently clear information on methodology
are provided for the statistics they access. Respondents rated Census and survey datasets
(93.2%) and Births and deaths statistics (91.5%) as the statistical products with clearer
descriptions of methodology. Majority of those who think accompanying methodology are
not presented in a sufficiently clear manner are of the view that either the language used is
too technical (42.8%) or the methodology is usually not self-explanatory (29.9%).

Majority (81.9%) of users are unaware of the disseminated calendar of release for official
statistics. Only 18.1 percent of users are aware of any disseminated calendar that announces
the dates on which the official statistics they use are to be released.

On average, 91.2 percent of users think that statistical products are presented in a friendly
format, while 8.8 percent think otherwise. About one-third (32.6%) of the respondents
believe that the official statistics they use are fairly coherent, while more than one-fifth
(22.4%) think that the statistics are coherent.

Use and satisfaction with Ghana Statistical Service’s products

On the whole, 95.8 percent of respondents have ever made enquiries or requested for data
from the Ghana Statistical Service (GSS), mainly through personal contact (46.7%) either at
the head office or the regional offices and the use of the GSS website (22.0%).

A Resource and Data Centre (RDC) has been established at GSS to store, manage and
disseminate data and other statistical information. Unfortunately, only 20.3 percent of users
are aware of the RDC. This means that nearly four-fifths (79.7%) of respondents are unaware
of the RDC.

Nearly six in every 10 (59.3%) of user needs were fully met by GSS and for one-third
(33.3%) of users, their needs were partially met. The main reasons why data needs were not
met include not getting exactly what was requested for (29.0%) and lack of details of the
information requested (22.6%). More than four-fifths (84.0%) are satisfied with how the data
requested was packaged by GSS, with 16 percent of users reporting that they are not satisfied.

The National census and survey reports (47.7%), Ghana Living Standards Survey (47.5%)
and the Ghana Demographic and Health Survey (46.6%) are the most widely used



publications; the least used publication is the Digest of International Trade Merchandise
(1.5%).

More than half (53.8%) of respondents regarded GSS publications as excellent, very good or
good in terms of their accuracy and reliability, accessibility and style of presentation. In terms
of relevance of data, however, a lower proportion of respondents (47.0%) gave similar
ratings.

More than three-quarters (77.1%) of users have ever accessed the GSS website. Of those who
have ever used GSS website, 77.2 percent rate accessibility as good, 63.6 percent are of the
view that the website is good in terms content, 64.3 percent think the user interface is good
while less than one-third (30.0%) think that GSS is good at updates. More than half of the
respondents would like to see modifications in the user interface (53.0%) and content
(59.0%) and about two-thirds (68.9%) would want to see improvement on updates.

About two-thirds (68.3%) of the respondents reported that their perception about GSS has not
been influenced by media coverage in any way. Respondents whose perception about GSS
have been influenced positively by the media constitutes 11.8 percent.

Use and satisfaction with statistical products of Ministries, Departments and Agencies

Personal contact (49.5%) and contact through ICT (27.8%), are the common medium of
contact by respondents who had ever contacted the Ministries, Departments and Agencies
(MDAGs) for information.

The MDA s largely met the data needs of the respondents, with three-quarters (75.7%) having
their data needs fully met and one-fifth (21.5%) having their needs partially met. The
Ministry of Education and Bank of Ghana fully met the needs of about 83 percent of the
respondents. For those whose needs were not met, the main reasons assigned include not
getting exactly what they required (26.9%) and not enough details given (23.2%). About nine
out of ten (92.2%) respondents were satisfied with the way in which the packaging of the
data.

Nearly three-quarters (73.9%) of users of statistics have ever used a publication or statistical
product of the MDAs. In all the attributes of interest (i.e. relevance, accuracy, reliability,
accessibility and style of presentation), more than 90.0 percent of respondents who have ever
used publications from the MDAs rated them as good or better.

Lack of details in the publications of MDAs was the reason why 30.8 percent of users rated
publications from MDAs as poor. Delays in the release of MDA reports or data were cited by
20.7 percent of users as being the reason for rating publications of MDAs as poor.

About two-thirds (67.2%) of the respondents have ever accessed the website of an MDA. Of
this, 76.1 percent rated the accessibility of the websites as good and more than half rated the
other aspects of content, updates and design/user interface as good. However, 67.4 percent of
the respondents would like to see modifications in the website updates. Nearly half (49.9%)
and about one-third (32.6%) of respondents would want to see modifications in the content,
design and interface respectively.

The websites of the National Development Planning Commission (38.0%), Ministry of
Finance (30.7%), Ministry of Local Government and Rural Development (29.9%) and Ghana
Health Service (28.5%) are the most accessed, while the websites of Ghana Immigration
Service (4.1%) and National Road Safety Commission (3.6%) are the least accessed.
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User Satisfaction Index (USI)

The User Satisfaction Index (USI) is an overall evaluation of the performance of the provider
of a service. The USI score is derived from ten latent factors relating to details, timeliness,
relevance, frequency, presentation style, accessibility, cost, accuracy, web interface design,
and quality of analysis, and is rated on a 1-5 scale by the respondents.

The USI score for the National Statistical System is 72.4 percent, 72.3 percent for Ghana
Statistical Service and 78.6 percent for the other MDAs. This indicates that in the view of
users of Ghana’s official statistics, the producers have performed very well in meeting their
data needs.

Producers of official statistics performed well in all the factor areas, with the exception of
accuracy and web interface design. Whereas accuracy is viewed by users as satisfactory, the
website interface page design needs a lot of improvement, particularly with the case of GSS.

Conclusions and recommendations

The 2016 User Satisfaction Survey (USS) was conducted with the aim of measuring the
expectations and satisfaction of the needs of users of official statistics. Generally, the level of
perception is positive and constructive. It is assuring that largely, the products and services
provided are valuable and appropriate for the needs of users. The following conclusions are
made based on the survey objectives:

Ghana Statistical Service (GSS) is the main source of official statistics in the country. The
various MDAs also provide a high proportion of official statistics. A number of statistics
produced by the GSS and other institutions within the National Statistical System are being
utilized by a wide range of users for different purposes.

The satisfaction levels of respondents with official statistics is generally high, especially with
regard to details of the statistics produced, relevance to users need, frequency of publication
and presentation style. However, the satisfaction levels of users are low in the areas of
timeliness of the release of statistics, ease of understanding the associated methodology and
accessibility. These areas of concern require improvement by producers. Of particular
importance is the interface page designs of websites which require lots of improvement.

The following recommendations are proposed for consideration and improvement of
statistical production:

= GSS, as the main leader in the production of official statistics, should conduct training
for officials responsible for statistics compilation in the various MDAs/MMDAs.

= Producers of official statistics should strive to improve on the quality of official
statistics in the areas of accuracy, timeliness and frequency of release.

= Producers of official statistics should improve their data collection strategies in order
to fill data gaps to enhance users’ satisfaction.

= Producers of official statistics should strive to make a lot more statistics available on
their official websites and, if necessary, provide links to websites of other producers
of official statistics.

= GSS should continue to build the capacity of other official statistics producers within
the NSS.
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CHAPTER 1: INTRODUCTION

1.1 Background

During the last few decades, the importance of quality has become increasingly evident, as
organisations realize that continuous improvement is necessary to stay in business. Statistical
organisations are no exception, and steps have been taken by National Statistical Offices
(NSOs) to focus on improving the quality of products (data and services provided) in order to
meet user needs and expectations.

In Ghana, there has been an increase in data usage in recent times by individuals and
institutions who want to make the most out of statistical products and services in their work
to increase output, improve transparency and accountability of policy and decision making.
Users of statistical products and services include public institutions, the private sector,
students, parliamentarians, Civil Society Organisations, Non-Governmental Organisations,
the media, research and training institutions, international organizations and the wider public.
The increasing demand for statistics does not only emphasize the importance of statistics in
the country but also calls for the strengthening of the National Statistical System (NSS).

With such increase in users, it is important to undertake periodic assessment of data
production systems to determine whether the needs of such users are met or not. This is
because the inability to meet the needs of users could threaten the existence of the NSS.
Morganstein and Marker (1997) posit that a user satisfaction survey is a useful tool that can
be used to determine the users’ definition of quality and their perception of specific products
and services. As a result, the World Bank (WB) supported the GSS, through the Ghana
Statistics Development Project (GSDP 1) Multi-donor Trust Fund (MDTF), to take steps
towards increasing the accountability of statistical producers to users, by conducting the first
User Satisfaction Survey (USS) in 2012.

To assess the current satisfaction level of users of statistical products and services of
Ministries, Departments and Agencies (MDAs) implementing the Ghana Statistics
Development Project (GSDP I1), GSS applied part of the GSDP funds to conduct the second
USS in 2016. Using the 2012 USS as a baseline, changes in the level of satisfaction with GSS
products and services are measured to determine whether initiatives implemented after the
2012 survey have had an impact. Also, the 2016 USS provides baseline data for the other
MDAs implementing the GSDP.

The NSS in Ghana is not explicitly mentioned as an institution in any legislative document
for the collection, compilation, dissemination and use of official statistics, but only implied as
a mandate of the GSS. Thus, the legislative instruments give legal backing to GSS to
coordinate and collaborate with MDAs and other organizations that produce official statistics.
The GSS is to provide the coordinating mechanism within the NSS to ensure that data and
resources can be effectively and efficiently shared between development sectors. The NSS in
Ghana embodies all MDAs responsible for gathering statistical data through nationwide
surveys or administrative records. The GSS and the MDAs, either independently or
collaboratively, have over the years been producing statistics and indicators in several broad
areas. The MDAs produce statistical data mainly in the areas that are in line with their
mandates; while the GSS, independently or in collaboration with the MDAs, produces
statistical data in all the broad areas. The mandate of GSS also extends to dissemination of
other critical statistics as defined under the Statistical Service Law of 1985. The outcome of

1



the coordination is thus to ensure effective working relationships among the constituent
stakeholders, namely the producers and users of statistics.

It is expected that the relevant statistical data will be promptly made available to the broad
spectrum of public and private stakeholders, for the purposes of good governance and
informed decision-making on critical social developments, as well as economic growth
initiatives.

In this regard, it is necessary to assess progress made by evaluating the impact official
statistics and statistical products have made in informing policies and decision-making in

Ghana. This is the second User Satisfaction Survey that has been conducted in Ghana and it
looks at:

e Priority needs of users of official statistics - government, private, research and
education, media and civil society and their experiences and perceptions about official
statistics;

e How official statistics is valued and used in the information processes and policy
decision-making; and

e Monitoring performances in official statistics production.

The findings of this survey would be shared with key stakeholders within the National
Statistical System (NSS) to guide the production of statistics in the country. The focus of the
assessment is on the following 10 MDAs which are participating in the GSDP. However, the
study extends to all MDAs indicated as a source of official statistics in Ghana:

e Ghana Statistical Service (GSS);

e Ministry of Communication (MoC);

e Ministry of Education (MoE);

e Ministry of Food and Agriculture (MoFA);

e Ministry of Health (MoH);

e Births and Death Registry (BDR);

e Ministry of Lands, Forestry and Mines (MoLFM);

e Ministry of Employment and Labour Relations (MoELR);

e Ministry of Trade (MoTl); and

e Ministry of Gender, Children and Social Protection (MoGCSP).

1.2 Objectives of the survey

User Satisfaction Surveys (USSs) try to assess users’ reported experience with institutions
that produce statistics, their products and whether they meet their satisfaction goals. Among
other things, the 2016 USS attempts to find out the usefulness of official statistics in meeting
the needs of the users, users’ ease of understanding official statistics, users’ views regarding
packaging and style of presentation, details of analysis, timeliness and frequency of release of
official statistics and statistical products as well as reliability of the official statistics.

The main objective of the survey was to assess data needs, satisfaction with the current state
of official national statistics and perceptions of key users of the statistical products and
services of the National Statistical System (NSS). It was also to gauge the extent to which
official statistics satisfy the most urgent needs of the users, determine how easy or difficult it



Is to access official statistics and accompanying metadata. The specific objectives of the
survey were to:

1.3

Assess users’ satisfaction with the products and services of GSS;
Assess users’ satisfaction with the products and services of participating MDAS;
Determine whether the products and services produced meet the needs of users;

Determine new products and services required by users other than those currently
produced,;

Determine if each statistics production institution provides timely statistical products
and services;

Ascertain the relevance, reliability and usefulness of the statistics produced;
Ascertain the effectiveness of the websites of GSS and participating MDAs.

Scope of the survey

The survey covered users of statistical products and services classified into seven categories.
Within each of the categories are institutions/organizations that constitute the broad
groupings as follows:

Ministries, Departments and Agencies (MDAS): include government ministries,
departments and agencies; the legislative assembly of the country
(parliamentarians) and associated entities such as public department and agencies;
the central bank (Bank of Ghana) and other government institutions.

Metropolitan, Municipal and District Assemblies (MMDASs): include the
Metropolitans, Municipals and the District Assemblies. These bodies comprise the
local governance system.

Business community: includes business organizations such as the Chamber of
Commerce, industries and other business entities, association of employers, labour
unions, banks and other financial corporations.

Education and research institutions: include universities, research and other tertiary
institutions, such as Centre for Scientific and Industrial Research (CSIR), Centre
for Democratic Development (CDD), Institute for Economic Affairs (IEA) and
other educational institutions at the intermediate levels, such as colleges of
education and nursing training schools.

Media: includes the main media houses in the country such as print (newspaper) and
electronic (radio and television stations) media and other media publishing houses
writing on economic, societal and political affairs.

International agencies: includes development partners and other international bodies
operating within Ghana and dealing with economic and social development issues,
providing technical assistance and financial resources for development.

Civil society: includes key non-governmental organizations, professional associations,
political parties, religious denominations, pressure groups, etc.

Individual researchers: these are private individuals such as business people, students
and other academic users who collect data for research activities.



1.4  Limitations of the survey

As indicated earlier, the survey adopted the face-to-face interview method and, therefore,
individuals who had used official statistics but relocated outside Ghana and foreigners who
accessed official statistics via the website or internet within the study period were excluded.

1.5 Definition of official statistics

Official statistics are statistics produced by designated government agencies in the course of
their work (i.e., routine statistics) or collected specifically for statistical and planning
purposes or to monitor progress in programme areas, forecasting as well as developmental
programmes. The survey attempted to find out from users their views on the details or level
of presentation, relevance, packaging and/or style of presentation of official statistics or
statistical products by agencies within the statistical system in the country.

1.6 Organisation of the report

The report is organized into five chapters. Chapter one presents the introduction and
provides a background to the study and then discusses key research issues such as survey
objectives, scope and limitations of the survey. In chapter two, the survey methodology is
outlined including the survey design, sampling techniques and procedures. Training of field
personnel and fieldwork are also discussed in this chapter. Chapter three discusses key findings
of the survey while chapter four compares the 2016 survey results with that of 2012. Chapter
five which is the final chapter, summarizes the findings, draws conclusions and offers
recommendations.



CHAPTER 2: SURVEY METHODOLOGY,
TRAINING AND FIELDWORK

2.1 Methodology

The survey covered both public and private institutions as well as individuals who use
statistical products and services delivered by the Ghana Statistical Service (GSS) and other
MDA:s. For the institutions, the survey targeted respondents who are heads of the research
units of those institutions and similar staff whose responsibilities include the use of statistical
products to respond to issues on behalf of their organizations or institutions. In the case of
individual users, the questionnaires were administered to the selected individuals themselves.

Survey method

The survey was conducted using face-to-face interviews; this procedure was chosen for a
number of reasons: first and foremost, it was to achieve a high response rate by using a
system that helps the respondent to complete the survey to the extent possible; and secondly,
that this approach assists the follow-up and management of the survey. Finally, and not less
important, the cost of these kinds of surveys is lower vis-a-vis any other method of data
collection. Individual respondents were interviewed at agreed locations/offices upon prior
notification and booking of appointments.

Interviewers visited the selected institutions/individuals in their offices using a structured
questionnaire to conduct the interviews. To reduce non-response rates, sampled institutions
and individuals were notified through mails to solicit their cooperation. Copies of the final
survey questionnaire were also sent ahead of time to the institutions to determine the
appropriate person to provide the responses. In addition, telephone calls were made to
facilitate the data collection exercise. The collection of information was performed over a
three-week period between July and August 2016.

Sampling frame

The sampling frame for the 2016 USS consisted of organisations and individuals who had
ever used official statistics or statistical products/services from the head office and the 10
regional offices of the Ghana Statistical Service (GSS) between January 2012 and December
2015. Even though the 10 MDAs implementing the GSDP had been included for the
collection of their baseline data, the list excluded users of statistics compiled by the MDAs.
This is mainly because the list provided by these MDAs was limited in coverage and
identification for inclusion in the survey. Due to the limited number of users on the list
received from the other MDAs, the sampling frame principally relied on the list of users from
GSS which totalled 1,051.

Information on the prepared list of users included their physical addresses, phone numbers
and e-mail addresses to facilitate contact. However, the list excluded users who had requested
for data/services through the e-mail system, and all users (both Ghanaians and non-
Ghanaians) residing outside Ghana at the time they made the data requests. Regular users
who had requested data or services several times within the period were also included only
once.



The list of users was broadly categorized into the following seven sectors:

1. Ministries, Department and Agencies (MDAs) and Metropolitan, Municipal and
District Assemblies (MMDAS);

Business Community;

Educational/Research Institutions;

Media;

International Agencies;

Civil Society; and

Individual Researchers.

Nooohkown

Sampling design

The sample size for the 2016 USS was computed after analysing the specific objectives of the
2016 USS to determine the required sample size. The determination benefited from the
information used to determine the sample size for the 2012 USS. Many indicators could be
used for the computation of the sample size but based on the 2012 USS results, the most
important determinant was the users’ overall satisfaction with official statistics which was
computed to be 78.8 percent. This implies that about 21 percent of the users were not
satisfied with the statistics produced and that proportion was the focus of the current study.
The 2016 USS, therefore, sought to minimize this group of users in the sample design.

A one-stage stratified sample design with proportional allocation according to size was
adopted in selecting the minimum number of users for each sector or domain. Assuming a Z-
value of 1.96, an absolute precision of 7 percent and expected rate of non-satisfaction of
21.23 percent, the sample size n, was calculated as follows:

NZ%p(1-p)

" T2 (N-1)+2%pl-p)

Where:
N = target population
n = minimum sample size required per domain,
p = proportion of users not satisfied with products from 2012 USS, and
d = absolute precision
Z = z-value at 95% significance

This means that, n = 116.7, p = 0.2123, d = 0.07 and z = 1.96. The computation of the sample
size (n) indicated that each sector required a minimum of 117 institutions and individuals.
This represents about 14.3 percent of the sample size required nationally to be able to have
enough data for detailed analysis for each sector. In determining the total sample size for the
survey, it was assumed that each sector had enough representation of statistical users to allow
for detailed analysis for the sector. This was done by multiplying the number (n) to be
selected per domain by the 7 domains [i.e. the required sample size is N = (nh X 7)], yielding
a total of 817 users for the survey. Thus, a total sample size of 817 users was selected for the
survey. The distribution of users and the proportional allocation of the sample is shown in
Table 2.1. Whiles the 2012 USS used an absolute precision of 10 percent, the 2016 USS used
a seven percent level of precision to allow for a bigger sample size to cater for issues of non-
response.



Table 2.1: Distribution of users and proportional allocation of the sample

No. of Proportional
Sector institutions allocation Percent
MDAs/MMDASs 364 283 34.6
Business community 85 66 8.1
Education/Research institutions 64 50 6.1
Media 22 17 2.1
International agencies 34 26 3.2
Civil society 67 52 6.4
Individual researchers 415 323 39.5
Total 1,051 817 100.0

Selection of the sample

A one-stage stratified sample design with proportional allocation to size was adopted in
selecting the number of users for each sector. The selection of institutions and individuals
was accomplished by carrying out sampling operations independently within each sector or
domain. The selection procedure for each domain involved the following:

Arrangement of institutions and individuals in each sector in alphabetical order;
Selection of users in each sector using the systematic sampling method.

Selection of the i sample organization/individual within domain h is expressed as follows:

Shi=Rn+[lhx (I-1)]for1=1,2,3,4, .o , Nh

Where:

2.2

5,; = selection of the i"*sample institutions or individuals in domain (sector)h

R, = random start for sector h
I, = sampling inteval for sector h

Survey instruments

The 2016 User Satisfaction Survey (USS) questionnaire was developed, taking into
consideration the 2012 USS questionnaire and questionnaires used for similar surveys
conducted elsewhere. The questionnaire was divided into four sections:

Section A asked about the respondents’ use of official statistics — which statistics they
use regularly, the main sources from which they obtain those statistics, what they
normally use them for, how long and how often they have been using official
statistics.

Section B looked at the respondents’ views on the quality of official statistics in terms
of relevance and accuracy, reliability, timeliness of release, frequency of release and
accessibility as well as their overall assessment of the quality of, and level of
satisfaction with, official statistics in the country.

Section C asked the respondents about the quality of service delivery by the GSS,
including the frequency with which they request for the products and services,
methods used when seeking those products and services, their views on the official
website.



o Section D asked the respondents about the quality of service delivery by other MDAs
who are also producing official statistics, methods that they use when seeking for
those products and services, their views on the official websites, etc.

o Section E gathered information on the respondents, including the organizations for
which they work, age, sex, education and contact information.

In developing the questionnaire, the survey took into account users’ satisfaction with the
following quality dimensions: relevance, accuracy and reliability, timeliness, coherence and
comparability, accessibility and clarity.

= Relevance: Relevance as a quality dimension is a measure of the degree to which the
statistics satisfy users’ needs.

= Accuracy and reliability: These measure the degree to which official statistics used
reflect reality. This means the utility of existing statistics in meeting the needs of
users.

= Timeliness: Timeliness is measured using the time between release of the information
and the period to which this information refers. This dimension is tied to punctuality,
which is approached indirectly in the surveys using the calendar of publications.

= Coherence and comparability: These find out whether within a single statistical
process, the different data are consistent with each other. Consistency can have
different approaches: between preliminary and final data, between annual data and
bimonthly or monthly data, etc.

= Accessibility and clarity: These dimensions assess everything concerning the way in
which statistical information reaches the user. For instance, whether the statistical
product could be accessed in the media, website, etc.

Alongside the development of the questionnaire, an Interviewer’s Manual was also
developed, explaining concepts, definitions, responsibility of field officers, interviews and
supervisory procedures as well as how the questionnaires were to be filled.

2.3  Pre-test of the instruments

The USS questionnaire was pre-tested over a period of four days. Prior to the pre-testing of
the questionnaire, a three-day training workshop was organized to help field personnel
understand the concepts and be familiar with the questions for the pre-test. Experienced staff
of GSS were purposively selected for the pre-test. The pre-test gave insights into the flow of
the questions, average time it takes to administer each questionnaire and helped the Project
Implementation Team (PIT) to fine-tune the questionnaire and the draft manual that had been
prepared.

A day’s review workshop was held with the field personnel to discuss the outcome of the pre-
test. During the workshop, challenges encountered were shared, recommendations were noted
and the instruments were reviewed and finalized.

2.4 Recruitment, training and fieldwork

Trainees were drawn from the list of GSS survey personnel whose work in the past have been
rated as satisfactory, and with the requirement of having a University degree, HND or an ‘A’
Level qualification. A few more people than required for field work were invited for training
so that the best could be selected for the data collection and also have some on standby. A
residential training programme was organized in one central location for eight (8) days.
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Training was carried out using a training manual, power point presentations and group
discussions. All concepts were explained and any ambiguity clarified during the training. In
determining participants’ understanding of the course content and their ability to do quality
work, class assessments were conducted. In addition, there were mock interviews aimed at
ensuring that participants have a firm grip of the questionnaire.

Data collection for the 2016 USS started in mid-July and ended in August of 2016. Face-to-
face interviews were conducted by interviewers through personal visits. GSS staff were used
as Field Supervisors and they were responsible for overseeing the day-to-day activities of the
teams in terms of handling protocols, carrying out spot-checks and editing the work of
interviewers. On the other hand, Field Interviewers were responsible for the administration of
questionnaires to the selected institutions and individuals.

Among other things, the general responsibilities of the interviewers were to locate the
selected institutions/individual in the sample that was assigned to them, and administer the
questionnaires and also check for completeness and consistencies in the questionnaires.

2.5 Supervision and quality control

Observation and supervision during the fieldwork were necessary for good results.
Supervisors played an important role in ensuring that quality data were collected. Among
other things, supervisors reviewed the completed questionnaires to ensure that they were
complete and internally consistent. They also helped the interviewers to understand the
concepts used where they were not clear.

In addition to the supervisors’ role, there were two other levels of monitoring in this survey.
The first was carried out by the trainers whose duty was to clarify concepts and definitions
where needed, visit teams in the field to observe interviews, do spot-checks, and edit sampled
completed questionnaires. The second monitoring group was made up of Management staff
who were responsible for overseeing and ensuring that field workers were executing their
assigned duties according to laid down procedures.

2.6  Data processing, analysis and reporting

Completed questionnaires were edited in the office by a team of editors before data capture.
Data Entry Operators (DEOs) were recruited and trained to capture the data from the
questionnaires using CSPro version 6.1 Data Entry Application. The data processing
activities were supervised by designated Data Processing Supervisors, and the Supervisors
regularly checked the data entered to correct errors detected. The Supervisors also cleaned
and validated the final dataset.

Data capture employed double entry method as a quality control measure to obtain a clean
dataset for analysis. A batch editing program was also developed in CSPro to edit
inconsistencies after data capture. The final dataset was exported into SPSS and the tables for
the report were generated based on an agreed tabulation plan.



CHAPTER 3: FINDINGS FROM THE SURVEY

3.1 Response rate

Table 3.1 shows the response rates for the 2016 User Satisfaction Survey (USS). A total
sample of 817 institutions and individuals were selected for interview, of which 779
responded, yielding a response rate of 95.3 percent. The difference between the selected and
completed interviews occurred mainly because 3.9 percent of the selected institutions refused
to complete the questionnaire. In some cases, the officer required to complete the
questionnaire could not be traced and one respondent was unavailable to respond to the
questionnaire. The educational/research user group recorded the lowest response rate (76.0%)
while the individual researcher (98.8%) and the MMDAS/MDASs (98.9%) groups recorded
very high response rates.

Table 3.1: Response rate

All users Results Percent
All users
Completed 767 93.9
Partially completed 12 1.5
Officer to complete is not available 1 0.1
Could not be traced 4 0.5
Refused 32 3.9
Other 1 0.1
Total 817 100.0
Sector results
MMDAS/MDAS 283

Completed 280 98.9
Business Community 66

Completed 60 90.9
Education/Research institutions 50

Completed 38 76.0
Media 17

Completed 15 88.2
International Agencies 26

Completed 22 84.6
Civil Society 52

Completed 45 86.5
Individual researcher 323

Completed 319 98.8
Total 817

Completed 779 95.3
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3.2 Background of respondents

Table 3.2 which shows the distribution of the user groups indicates that 34.7 percent of the
respondents work with the central government ministries or local government and 17.2
percent work for research and educational institutions. It is observed that 13.6 percent of the
users are individual researchers, 12.3 percent work for private firms and organizations, and
5.1 percent work for Non-Governmental Organizations (NGOs).

Table 3.2: Distribution of respondents by user group

Number of respondents

Unweighted Weighted
User group Number Percent Number Percent
MMDAsS/MDASs 279 35.8 364 34.7
Parliament 3 04 4 0.4
Political organization 2 0.3 3 0.3
Labour union 2 0.3 3 0.2
Public financial institution 9 12 12 1.1
Private financial institution 7 0.9 10 0.9
Non-governmental organization 37 4.7 53 5.1
International organization 28 3.6 42 4.0
Religious Organization 6 0.8 8 0.8
Press and other media 17 2.2 25 23
Private firm/organization 94 12.1 129 12.3
Business persons 8 1.0 11 1.0
Individual researchers 110 14.1 143 13.6
Research/Educational institution 129 16.6 181 17.2
Other 48 6.2 63 6.0
Total 779 100.0 1,051 100.0

Information on the educational level of users was also elicited. Table 3.3 shows that users
with Masters’ degree (44.4%) and those with Bachelor's degree or Post graduate diploma
(38.7%) are in the majority. Users with Doctorate degree constitute 8.5 percent. The Table
further shows that the proportion of male respondents (82.3%) is more than four times the
proportion of females (17.7%).

Table 3.3: Educational attainment of the respondents

Number Percent

Educational attainment Male Female Total Male Female Total

Primary level 1 1 2 0.1 0.5 0.2
JHS/Middle school level 4 3 7 0.5 1.6 0.7
SHS/O' Level/'A' Level 7 3 10 0.8 1.6 1.0
Post-Secondary 3 1 4 0.3 0.5 0.4
HND/ Diploma 47 8 55 5.5 4.3 5.3
Bachelor's/Post graduate Diploma 334 66 400 38.7 35.7 38.2
Master's degree (MA/MPAhil etc.) 381 84 465 44.2 45.4 44.4
Doctorate degree (PhD) 74 15 89 8.6 8.1 85
Other 11 4 15 1.3 2.2 14
Total 862 185 1,047 100.0 100.0 100.0
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3.3  Use of official statistics and statistical products

Official Statistics are intended for a wide range of users, which includes governments,
researchers, businesses, educational institutions and the general public. Each of these groups
or individuals has different needs for statistical information. The 2016 User Satisfaction
Survey asked respondents about the type of official statistics/products they have ever used or
are using.

From Table 3.4, the statistics or statistical products commonly used are Census and Survey
reports (61.9%), Demographic statistics (59.0%), Census and survey datasets (39.4%) and
Health statistics (38.8%). In addition, more than a third of users patronized statistical
products on Agriculture (36.0%), Education (36.7%), and Living conditions (37.2%). About
one-quarter had ever used products such as National Accounts (GDP), Price Statistics,
Labour Statistics and Environment Statistics .Internal trade statistics (10.8%) is the least
patronized product.

Table 3.4: Users of statistics and statistical products

Distribution

Number of by type of Percent of
Statistics/ statistical products Users statistics respondents
National accounts (e.g. GDP) 297 4.9 28.3
Price statistics (e.g. CPI, PPI, Inflation, PBCI, etc.) 273 45 26.0
Public finance statistics 183 3.0 17.4
Monetary and financial statistics (e.g. BOP, money supply,
interest rate, etc.) 184 3.0 175
Business statistics (e.g. Industry, Energy, etc.) 211 3.5 20.1
Labour statistics (e.g. Employment, Unemployment, Income,
etc.) 268 4.4 25.5
External trade statistics (e.g. Imports, Exports, etc.) 152 25 14.5
Internal trade statistics 113 1.9 10.8
Demographic statistics (e.g. Population, fertility, migration,
etc.) 620 10.2 59.0
Living Conditions Statistics (e.g. Poverty statistics etc.) 391 6.4 37.2
Health statistics 408 6.7 38.8
Education statistics (e.g. Literacy, Enrolment, etc.) 386 6.4 36.7
Crime/Judicial/Security/Governance statistics 162 2.7 15.4
Environment statistics 264 4.3 25.1
Agriculture statistics 378 6.2 36.0
Cartographic/Spatial data 251 4.1 23.9
Births and Deaths Statistics 208 34 19.8
Service Statistics (e.g. Transport, Communication, Tourism,
Culture etc.) 203 3.3 19.3
Census and survey data sets 414 6.8 39.4
Census and survey reports 651 10.7 61.9
Other 57 0.9 5.4

Official statistics help users to develop their knowledge about a topic or an area of research as
well as provide an understanding of changes over time. In this regard, the source of
information is vital as it assures the user of the credibility of the information being used.
Respondents were asked of their source of the statistical information or products they used.
Table 3.5 shows that the Ghana Statistical Service (GSS) is the main source from which users

L Official statistics are statistics that are produced and published by designated Government Agencies or
International bodies such as ILO, AfDB, etc.
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obtain official statistical information. More than half (54.7%) of users indicated that their
source of statistical information is from the GSS. The other MDAs (37.8%) are also major
sources of official statistical information.

Nine in every ten users of Census and survey datasets/reports and 80.9 percent of those who
used Living conditions data mentioned GSS as the main source. In areas where specific
information is needed such as finance, health and the environment, users prefer to go to the
sector agencies. For example, 37.2 percent of users resort to the Ministry of Finance when
information on Public Finance is sought. The Ministry of Health and the Ghana Health
Service also serve as the main sources of information relating to health (56.1%). Again, the
Ministry of Food and Agriculture (MoFA) is the main source of agricultural statistics for 49.2
percent of users (Table 3.5).

Table 3.5: Sources of official statistics or statistical products

Statistics/ Sources of official statistics

Statistical products GSS MoE I\/(I;o|_I|—|S/ BoG MoFA MoF l\/(I) [t)r:Sr MMDAs Olg so?;ﬁzsg Total
All 547 50 54 39 37 37 170 26 22 17 1000
National accounts 54.3 2.3 0.3 135 00 177 3.3 0.3 5.8 24 100.0
Prices 643 28 04 109 15 9.2 2.1 04 63 22 1000
Public finance 337 14 00 155 00 372 6.4 14 20 24 100.0
Monetary/financial 26.9 15 0.0 39.5 0.0 159 4.7 15 7.7 2.2 100.0
Business 399 34 04 75 05 41 349 31 36 26 1000
Labour 566 18 00 04 00 04 358 18 26 0.7  100.0
External trade 378 40 00 138 12 18 323 00 7.9 12 100.0
Internal trade 411 31 08 27 32 57 320 55 2.7 32 1000
Demographic 784 36 33 00 02 02 7.9 37 19 09 1000
Living conditions 809 51 17 00 00 09 6.5 29 09 12 100.0
Health statistics 360 24 561 00 02 02 18 12 17 04  100.0
Education 361 228 07 00 00 04 366 18 05 1.0  100.0
gg\%‘iﬁ:ﬁ;gia'/ Security/ 561 29 00 00 00 00 663 23 06 1.7 100.0
Environment 324 6.0 1.8 0.0 14 0.0 45.6 7.5 11 4.3 100.0
Agriculture 333 33 03 03 492 03 5.4 41 24 14 100.0
Cartographic/ Spatial 654 57 05 00 04 00 150 74 09 46 1000
Births and deaths 42.4 5.3 4.4 0.0 0.0 0.0 42.7 4.1 0.5 0.5 100.0
Service 534 48 00 11 10 05 279 59 00 54 100.0
g;’;i‘;fsa”d survey 916 34 09 00 06 06 1.2 06 09 03 1000
fé%’;sr‘tf and survey 9.0 43 00 08 00 00 2.9 13 05 02 1000
Other 219 96 19 21 00 00 490 19 1.9 116 1000

Each request for statistical information by an institution or individual has a different need for
the information requested. There are those with a general interest, business interest or
research interest and others. The survey sought to find out the purpose for which the
information was requested. Figure 3.1 depicts that in general, majority of respondents use the
information for planning purposes (23.1%), information sharing (21.3%) and for decision
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making or policy formulation (20.7%). Other uses include research/academic work (13.6%),
monitoring and evaluation (11.5%) and modelling and forecasting (9.7%).

Figure 3.1: Overall usage of statistics and statistical products
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Table 3.6 presents information on the frequency of use of official statistics. About two-fifths
(39.1%) of the official statistics users indicated that they used data regularly (i.e. monthly or
less intervals), 17.2 percent use quarterly, while one-fifth (21.6%) use official statistics once
in a while.

Table 3.6: Distribution of respondents by frequency of use of official statistics

Frequency of use Number Percent
Daily 198 19.2
Weekly 85 8.3
Fortnightly 25 2.4
Monthly 96 9.2
Quarterly 178 17.2
Bi-annually 25 2.4
Annually 70 6.8
Once in a while 224 21.6
Once 133 12.8
Total 1,035 100.0
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Users of official statistics were asked how often they obtained the statistics they needed and
the results are presented in Table 3.7. More than half (55.2%) indicated they usually got the
statistics they required and nearly a quarter (23.6%) always obtained what they wanted.
About 10 percent (9.8%) rarely or never got the statistics they needed.

Table 3.7: Distribution of respondents by availability of statistics they looked for

Availability Number Percent
Always 244 23.6
Usually (Most of the time) 571 55.2
Rarely 82 7.9
Never 8 0.8
Once (found the statistics/information) 114 11.0
Once (didn’t find the statistics/information) 12 1.1
Other 4 0.4
Total 1,035 100.0

3.4 Quality of official statistics

This section presents key findings on satisfaction by users of statistics with the quality of
official statistics, measured with five proxy variables namely; details, timeliness, relevance,
frequency and style of presentation of official statistics. Quality of official statistics refers to
the reliability of the official statistics and not necessarily the accuracy of the information
provided. This section also discusses the usefulness and satisfaction of official statistics
produced by GSS and other MDAs and the effects of inadequacies in the production and
dissemination of official statistics.

Table 3.8 shows that, in general, 68.6 percent of users are satisfied with the timeliness of
release of statistics and statistical products, 77.9 percent are satisfied with the details
provided in the products and 80.0 percent are content with the frequency of production. As
high as 91.1 percent of users are satisfied with the style of presentation of the data produced.

In terms of timeliness, most users (77.3%) are satisfied with the release calendars of
monetary and financial statistics, followed by public finance statistics (74.2%). The results
further show that most users (82.6%) are satisfied with the details provided in external trade
statistics (imports data, exports data, etc.), followed by education statistics (82.4%) and
Census and survey reports (81.3%). About nine out of ten users are satisfied with the
frequency of production of Price statistics (87.5%) and Public finance statistics (86.8%).

On style of presentation, Table 3.8 shows that most users (93.4 %) are satisfied with the
presentation of Demographic statistics (population, fertility, migration etc.) followed by
Census and Survey reports (93.3%). With respect to the relevance of the produced statistics,
most users are satisfied with Public finance statistics (95.5%), Census and survey reports
(95.4%) and Demographic statistics (95.0%).

15



Table 3.8: Users’ satisfaction levels with details, timeliness, relevance
frequency and style of presentation

Satisfaction with:

Style of
Type of statistics Details Timeliness Relevance Frequency presentation
All 77.9 68.6 93.3 80.0 91.1
National accounts 78.3 73.6 94.0 87.5 88.0
Price statistics 80.8 74.2 94.4 86.8 89.8
Public finance statistics 81.2 73.7 95.5 86.5 93.9
Monetary and financial statistics 81.2 77.3 924 84.8 87.9
Business statistics 71.6 61.3 88.4 71.0 89.0
Labour statistics 75.1 64.0 90.9 74.6 84.7
External trade statistics 82.6 67.9 92.7 78.9 84.4
Internal trade statistics 79.5 69.9 90.4 735 90.4
Demographic statistics 73.0 64.3 95.0 78.6 934
Living Conditions statistics 80.2 715 94.1 79.9 93.1
Health statistics 80.5 72.1 94.0 83.4 924
Education statistics 82.4 71.7 94.7 80.5 91.8
Crime/Judicial/Security/Governance 71.9 73.6 90.9 79.3 89.3
Environment statistics 72.7 66.7 924 76.8 92.9
Agriculture statistics 76.2 68.0 93.2 79.7 91.8
Cartographic/Spatial data 79.5 71.9 92.4 78.9 90.8
Births and Deaths statistics 72.1 66.0 92.2 75.8 90.2
Service statistics 78.4 64.2 89.2 78.4 89.9
Census and survey data sets 81.3 66.8 934 79.1 91.7
Census and survey reports 79.3 64.5 95.4 80.2 93.3
Other 80.0 75.0 87.5 90.0 92.3

Inadequate information and untimely release of statistical products have varied effects on
users of statistics and statistical products. Table 3.9 shows user’s feedback in such situations.
The feedback indicates that inadequate statistical information delays the work of 34.2 percent
of users. For 16.4 percent of users, inadequate information makes them resort to the use of
other statistics as proxy. On the effect of untimely release of statistics, 54.4 percent of users
indicate that this delays their work plans while 14.4 percent are compelled to use other

statistics as proxy.

Table 3.9: Main effect of inadequate information on users

Main effect of Main effect of
inadequate untimely release of
information statistics

Main effect Number Percent Number Percent
Total 522 100.0 508 100.0
No effect 76 145 25 5.0
Delayed work plan 179 34.2 277 54.4
Inaccurate budgeting 48 9.1 33 6.5
Cannot determine production 17 3.9 5 10
levels

Use of poor estimates 63 12.0 44 8.7
Use of unofficial sources 30 5.7 34 6.6
Use of other statistics as proxy 85 16.4 73 14.4
Other 25 4.8 17 3.3
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3.5 Usefulness of official statistics

As part of the survey, users were asked to determine the usefulness of the official statistics
they used and how it helped them to achieve the purpose for which the data was requested.
Overall, the responses in Table 3.10 reveal that most users (89.2%) find the official statistics
and statistical products they used to be either “very useful” or “useful” while 9.8 percent of
users find the official statistics to be ‘somewhat useful” with only one percent rating them as
‘not useful’.

In terms of the usefulness of the products, users of Census and Survey datasets have the
highest proportion of respondents (93.4%) indicating the usefulness of the products as they
find them to be either very useful (52.9%) or useful (40.5%) followed by Public Finance
Statistics (93.2%) and Health Statistics (92.1%). On the other hand, Internal Trade Statistics
(18.1%), External Trade Statistics (17.4%) and Births and Deaths data (17.4%) appear to be
less useful to their users. This situation requires that efforts are stepped up to improve on
these statistics/products to make them more useful to users.

Table 3.10: Usefulness of official statistics/statistical products used

Statistics/ Statistical Somewhat Not

products Very useful Useful useful useful Total N
All 43.3 45.9 9.8 1.0 100.0 4,488
National accounts 42.7 46.8 7.8 2.8 100.0 218
Price statistics 39.7 51.8 7.0 1.5 100.0 199
Public finance statistics 33.8 59.4 6.8 0.0 100.0 133
Monetary and financial statistics 331 56.4 9.8 0.8 100.0 133
Business statistics 31.6 51.6 155 1.3 100.0 155
Labour statistics 33.3 54.0 12.1 0.5 100.0 198
External trade statistics 39.4 43.1 16.5 0.9 100.0 109
Internal trade statistics 41.0 41.0 15.7 2.4 100.0 83
Demographic statistics 48.7 40.8 9.4 11 100.0 458
Living Conditions Statistics 47.8 42.2 8.7 1.4 100.0 289
Health statistics 49.8 42.3 75 0.3 100.0 305
Education statistics 45.1 455 9.1 0.3 100.0 286
Crime/Judicial/Security/Governance

statistics 40.5 44.6 13.2 1.7 100.0 121
Environment statistics 40.4 49.0 9.1 15 100.0 198
Agriculture statistics 40.1 50.0 9.6 0.4 100.0 282
Cartographic/Spatial data 43.5 435 11.8 1.1 100.0 186
Births and Deaths Statistics 35.5 47.1 16.8 0.6 100.0 155
Service Statistics 32.5 54.3 12.6 0.7 100.0 151
Census and survey data sets 52.9 40.5 6.5 0.0 100.0 306
Census and survey reports 50.4 39.8 8.7 1.0 100.0 482
Other 41.5 46.3 7.3 4.9 100.0 41

In response to whether enough information is provided on revisions or updates to produced
statistics, almost six out of every ten (57.3%) respondents are of the opinion that revisions
and updates provide enough information while three in every ten (30.4%) of users are of the
opinion that not enough information is provided on the revisions or updates (Table 3.11).
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Table 3.11 further shows that appreciable proportions of users of Price Statistics (70.9%),
National Accounts (70.6%), Public Finance Statistics (66.2%) and Monetary and Financial
Statistics (70.5%) think that enough information is provided on revisions and updates. On the
other hand, relatively low proportions of users of Crime/Judicial/Security and Governance
Statistics (39.7%) and Cartographic/spatial data (34.9%) are of the view that enough
information is provided in their revisions and updates.

Table 3.11: Users’ opinion on whether enough information are provided
on any revision/update

Don'
Type of statistics/Statistical product Yes No Knoor\lls Total N
All 57.3 30.4 124 100.0 6,053
National accounts 70.6 20.6 87.0 100.0 296
Price statistics 70.9 21.1 8.0 100.0 271
Public finance statistics 66.2 23.3 10.5 100.0 182
Monetary and financial statistics 70.5 20.5 9.1 100.0 180
Business statistics 53.5 32.3 14.2  100.0 212
Labour statistics 49.0 34.3 16.7  100.0 269
External trade statistics 53.2 33.9 12.8 100.0 150
Internal trade statistics 48.2 45.8 6.0 100.0 112
Demographic statistics 51.2 30.1 18.7  100.0 619
Living Conditions Statistics 58.5 28.7 12.8 100.0 389
Health statistics 60.7 29.2 10.2  100.0 408
Education statistics 57.5 31.7 10.8  100.0 386
Crime/Judicial/Security/Governance statistics 50.4 39.7 9.9 100.0 162
Environment statistics 55.6 33.3 11.1  100.0 264
Agriculture statistics 55.5 32.7 11.7  100.0 376
Cartographic/Spatial data 47.3 34.9 17.7  100.0 250
Births and Deaths statistics 56.1 34.2 9.7 100.0 207
Service Statistics 60.0 32.0 8.0 100.0 202
Census and survey datasets 57.8 31.0 11.1  100.0 413
Census and survey reports 55.6 311 13.3  100.0 650
Other 58.5 17.1 24.4  100.0 55

Table 3.12 presents an assessment of the accessibility of official statistics or statistical
products. Generally, 79.2 percent users think that it is easy accessing official statistics and
statistical products while one-fifth (20.8%) think otherwise. About 87 percent of National
Accounts users and more than eighty percent of users of Public Finance Statistics (82.5%),
Census and Survey reports (81.7%), Demographic Statistics (81.7%), Living Conditions
reports (80.8%) and Price Statistics (80.8%) indicate that they have easy access to the
statistical products.
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Table 3.12: Users’ accessibility of official statistics/statistical products

Statistics/ statistical products \E/:g Easy Difficult di ff\i/ceurI): Total N
All 25.0 58.4 10.8 5.7 100.0 5,970
National accounts 22.6 64.4 8.1 4.8 100.0 296
Price statistics 20.9 59.9 12.4 6.8 100.0 270
Public finance statistics 17.4 65.1 10.5 7.0 100.0 177
Monetary and financial statistics 124 58.4 23.4 5.7 100.0 172
Business statistics 14.4 59.5 22.2 3.9 100.0 209
Labour statistics 21.4 51.7 22.8 4.1 100.0 257
External trade statistics 12.8 59.6 174 10.1 100.0 145
Internal trade statistics 20.4 59.0 16.2 44 100.0 109
Demographic statistics 18.7 63.0 14.2 4.1 100.0 612
Living Conditions Statistics 20.7 60.1 15.5 3.7 100.0 386
Health statistics 17.2 61.2 17.2 4.4 100.0 406
Education statistics 154 60.5 204 3.7 100.0 384
Crime/Judicial/Security/Governance statistics 16.6 63.3 17.0 3.1 100.0 162
Environment statistics 17.2 61.0 175 4.3 100.0 259
Agriculture statistics 16.3 61.0 13.8 8.9 100.0 372
Cartographic/Spatial data 13.9 63.4 17.8 5.0 100.0 246
Births and Deaths statistics 16.1 59.3 18.6 6.0 100.0 202
Service Statistics 18.2 59.9 16.1 5.8 100.0 199
Census and survey data sets 21.2 60.5 135 4.8 100.0 411
Census and survey reports 42.0 36.0 16.0 6.0 100.0 646
Other 18.8 60.4 15.8 5.0 100.0 50

Figure 3.2 shows the reasons assigned by users for having dificulty in accessing official
statistics. Among users who indicated that they have difficulty in obtaining official statistics,
about 46 percent attribute it to bureacracy at the workplace, 18.7 percent mention delay in
getting responses to their requests and 11.4 percent are of the opinion that the officials are not
ready/willing to release the statistics. About 5 percent of respondents (4.6%) also cited the
high charges imposed on the statistical products.

Figure 3.2: Reasons by users for having difficulty in accessing official statistics
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Figure 3.3 shows the views of users who access metadata of the statistical products they
request for. Of the 71.5 percent of users who accessed metadata on the statistics requested,
62.9 percent of users indicate that it is easy to access metadata while about four percent of the
users mention that it is difficult accessing metadata of official statistics. Twenty nine percent
of users do not access metadata in connection with the official statistics or statistical products
they use at all.

Figure 3.3: Easy or difficulty in accessing metadata associated with official statistics
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Most users (93.0%) attest to the fact that they actually used the metadata associated with the
official statistics or products they obtained. With reference to the specific statistical products,
almost all users of Cartographic/spatial data (95.7%), Internal trade (95.4%), Environment
(95.2%), Crime/Judicial/Security/Governance (95.2%) Demographic (94.2%) and Living
conditions (94.2%) statistics used the associated metadata (Table 3.13).

Table 3.13: Respondent’s use of the metadata for each official
statistics/ product accessed

Did not use

Statistics/ Statistical products Used metadata metadata Total N
National accounts 90.1 9.9 100.0 192
Price statistics 88.8 11.2 100.0 169
Public finance statistics 91.1 8.9 100.0 112
Monetary and financial statistics 90.2 9.8 100.0 112
Business statistics 88.6 114 100.0 132
Labour statistics 93.2 6.8 100.0 190
External trade statistics 81.2 18.8 100.0 85
Internal trade statistics 95.4 4.6 100.0 65
Demographic statistics 94.2 5.8 100.0 447
Living conditions statistics 94.2 5.8 100.0 313
Health statistics 95.2 4.8 100.0 311
Education statistics 94.8 5.2 100.0 289
Crime/Judicial/Security/Governance 95.2 4.8 100.0 104
Environment statistics 95.2 4.8 100.0 187
Agriculture statistics 92.9 7.1 100.0 269
Cartographic/Spatial data 95.7 4.3 100.0 187
Births and Deaths Statistics 94.2 5.8 100.0 155
Service Statistics 91.7 8.3 100.0 132
Census and survey datasets 92.7 7.3 100.0 327
Census and survey reports 93.1 6.9 100.0 504
Other 100.0 0.0 100.0 32
Mean 93.0 7.0 100.0
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Respondents who indicated that they referred to the sources and description of methods used
were also asked whether the information provided on the methodology were useful and
detailed enough to help them interpret the data.

As shown in Table 3.14, 87.9 percent of users were sufficiently clear about the information
on methodology relating to the statistics and statistical products they were interested in.
Higher proportions of Census and survey dataset users (93.2%), Births and deaths data users
(91.5%) and Public finance data users (90.8%) indicated they are sufficiently clear on the
methodology. On the other hand, less than one-fifth of users of internal trade statistics
(17.5%) and Business statistics (15.5%) mentioned that the associated methodology is not
sufficiently clear.

Table 3.14: Sufficiently clear information on methodology provided

Methodology  Methodology Don't

Statistics and Statistical products Total Number

is clear not clear  Know

National accounts 86.5 9.3 4.2 100.0 193
Price statistics 83.7 10.8 5.4 100.0 166
Public finance statistics 90.8 7.3 18 100.0 109
Monetary and financial statistics 82.6 13.8 3.7 100.0 109
Business statistics 79.7 155 49 100.0 123
Labour statistics 86.0 10.6 3.4 100.0 179
External trade statistics 84.0 12.4 3.7 100.0 81
Internal trade statistics 76.2 175 6.4 100.0 63
Demographic statistics 89.6 6.0 4.4 100.0 451
Living conditions statistics 89.9 7.2 2.8 100.0 318
Health statistics 86.3 9.7 4.1 100.0 320
Education statistics 88.2 10.1 1.7 100.0 288
Crime/Judicial/Security/Governance statistics 83.5 13.6 29 100.0 103
Environment statistics 89.3 6.5 4.3 100.0 186
Agriculture statistics 86.6 9.0 45 100.0 268
Cartographic/Spatial data 87.4 7.9 4.7 100.0 190
Births and Deaths statistics 915 5.3 3.3 100.0 152
Service Statistics 88.5 7.7 39 100.0 130
Census and survey datasets 93.2 55 1.2 100.0 325
Census and survey reports 89.5 6.2 4.3 100.0 515
Other 96.7 3.3 0.0 100.0 30
Mean 87.9 8.4 3.7 100.0

To find out from the users why the methodology used in compiling statistical products is not
sufficiently clear, Figure 3.4 indicates that 42.8 percent of users find the language used to be
too technical, 29.9 percent think that the methodology is not self-explanatory, while 22.5
percent of users are of the view that the methodology was not comprehensive.
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Figure 3.4: Main reason why methodology is not sufficiently clear
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The survey asked respondents about their knowledge of publicly disseminated calendar of
release for official statistics (i.e., having pre-announced dates of publication of the official
statistics by the producers). Table 3.15 indicates that majority (81.9%) of the respondents are
unaware of any disseminated release calendar for official statistics. On average, less than
one-fifth (18.1%) of users are aware of any disseminated calendar that announces the dates
on which official statistics they use are released. Knowledge of dissemination calendar dates
is relatively highest among users of Price statistics (30.9%), Public finance statistics (29.3%)
and Monetary and financial statistics (27.3%).

Table 3.15: Knowledge of publicly disseminated calendar of release for official statistics

Percentage

Statistics and Statistical products Yes No Total N
National accounts 27.0 73.0 100.0 296
Price statistics 30.9 69.1 100.0 272
Public finance statistics 29.3 70.7 100.0 181
Monetary and financial statistics 27.3 72.7 100.0 183
Business statistics 15.6 84.4 100.0 212
Labour statistics 12.7 87.3 100.0 268
External trade statistics 23.3 76.7 100.0 150
Internal trade statistics 18.6 81.4 100.0 113
Demographic statistics 15.1 84.9 100.0 616
Living conditions statistics 18.8 81.2 100.0 389
Health statistics 17.2 82.8 100.0 407
Education statistics 15.3 84.7 100.0 386
Crime/Judicial/Security/Governance statistics 13.6 86.4 100.0 162
Environment statistics 13.6 86.4 100.0 265
Agriculture statistics 13.2 86.8 100.0 378
Cartographic/Spatial data 8.8 91.2 100.0 249
Births and Deaths Statistics 15.3 84.7 100.0 209
Service Statistics 11.8 88.2 100.0 203
Census and survey datasets 225 775 100.0 413
Census and survey reports 19.9 80.1 100.0 649
Other 1.8 98.2 100.0 55
Mean 18.1 81.9 100.0
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With regards to the presentation of official statistics, the survey sought to find out whether
the statistics/statistical products are presented in a friendly format to enable users understand
and interpret them. On average, 91.2 percent indicated that statistical products are presented
in a friendly format, with only 8.8 percent having the view that they are not presented in a
friendly format (Table 3.16).

An analysis by the various categories of official statistics, shows that higher proportion of
users of Census and survey datasets (94.7%), Environmental statistics (94.7%), Agriculture
statistics (93.7%) and Public Finance statistics (93.4%) find the presentations to be in a
friendly format for easy understanding and interpretation. Conversely, relatively more users
of Internal trade (20.2%) and Labour (14.6%) statistics are of the view that they are not
presented in a friendly format, making them difficult to understand and interpret.

Table 3.16: Respondents’ understanding of the presentations of official statistics

Not

Presented Presented in

in a user a user
Official statistics/ Statistical products friendly friendly Number

format format Total
National accounts 89.8 10.2 100.0 293
Price statistics 91.9 8.1 100.0 271
Public finance statistics 93.4 6.6 100.0 182
Monetary and financial statistics 89.6 104 100.0 182
Business statistics 87.2 12.8 100.0 211
Labour statistics 85.4 14.6 100.0 268
External trade statistics 87.3 12.7 100.0 150
Internal trade statistics 79.8 20.2 100.0 114
Demographic statistics 91.8 8.2 100.0 619
Living conditions statistics 93.1 6.9 100.0 389
Health statistics 92.1 7.9 100.0 407
Education statistics 93.3 6.7 100.0 386
Crime/Judicial/Security/Governance statistics 85.8 14.2 100.0 162
Environment statistics 94.7 53 100.0 265
Agriculture statistics 93.7 6.3 100.0 378
Cartographic/Spatial data 91.2 8.8 100.0 250
Births and Deaths Statistics 92.7 7.3 100.0 206
Service Statistics 90.0 10.0 100.0 201
Census and survey datasets 94.7 5.3 100.0 413
Census and survey reports 91.8 8.2 100.0 648
Other 745 25.5 100.0 55
Mean 91.2 8.8 100.0

Figure 3.5 shows users' assessment of the coherence and harmonization of the official
statistics they use. About one-third (32.6%) of the respondents believe that the official
statistics they use are fairly coherent, while about one-fifth (22.4%) think that the statistics
they use are coherent. More than one-quarter (28.7%) of users mentioned that the products
they use are not coherent.
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Figure 3.5: Respondents’ opinion on data coherence/ harmonization
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Respondents were also asked to rate the overall quality of official statistics or statistical
products they had ever used. Quality in this context strictly reflects the opinion of the
respondent, with “Very poor” indicating no confidence in the official statistics that they used.
“Poor” means the respondent has very little confidence in the official statistics that they used
and that they must be used with great care as they can be misleading. “High” means that even
though the respondent has some reservations about the quality of the official statistics, they
believe they can be relied upon while “Very high” suggest that the respondent fully trusts the
data for planning and decision making.

Overall, 95.7 percent of users rate the official statistics they use to be of high quality while
4.3 percent think that the statistics are of poor quality. For all the various official statistics,
more than 90 percent of users rated the products as either “very high quality” or “high
quality”. However, about one in ten of users of Labour Statistics (9.4%) and Business
Statistics (8.0%) rated them as being of poor quality (Table 3.17).
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Table 3.17: Quality of official statistics/products you ever used

Very Very
poor Poor  High high

Statistics/ Statistical products quality quality quality quality Total  Number
National accounts 1.1 2.6 39.7 56.6 100.0 272
Price statistics 1.2 4.0 39.7 55.2 100.0 252
Public finance statistics 0.0 0.0 49.1 50.9 100.0 173
Monetary and financial statistics 1.7 2.3 39.8 56.3 100.0 176
Business statistics 0.5 75 51.3 40.7 100.0 199
Labour statistics 1.2 8.2 44.7 459 100.0 255
External trade statistics 0.0 2.9 50.4 46.8 100.0 139
Internal trade statistics 0.0 6.5 51.4 42.1 100.0 107
Demographic statistics 0.2 2.3 35.8 61.7 100.0 567
Living conditions statistics 0.9 3.5 38.2 57.5 100.0 346
Health statistics 0.8 3.0 40.5 55.7 100.0 370
Education statistics 0.0 3.8 42.5 53.8 100.0 320
Crime/Judicial/Security/Governance 2.0 4.7 48.0 453 100.0 148
Environment statistics 0.4 5.2 45.1 49.4 100.0 233
Agriculture statistics 0.9 4.7 45.3 49.1 100.0 316
Cartographic/Spatial data 0.9 5.2 41.7 52.1 100.0 211
Births and Deaths statistics 0.0 4.0 40.7 55.4 100.0 177
Service Statistics 0.0 3.6 38.0 58.3 100.0 192
Census and survey datasets 0.3 1.1 38.0 60.6 100.0 368
Census and survey reports 14 2.6 37.7 58.3 100.0 496
Other 0.0 8.9 51.1 40.0 100.0 45
Mean 0.7 3.7 41.5 54.1 100.0

3.6 Respondents’ level of satisfaction with official statistics

Opinions on users' levels of satisfaction with official statistics were sought with respect to the
delivery processes of the statistical products. These views are expected to assist producers of

official statistics to re-strategize to meet users’ expectations. The results are shown in Table
3.18.

On average, only 11.0 percent of users were dissatisfied with any of the processes involved in
obtaining official statistics. About 70 percent of users were either satisfied or very satisfied
with all the procedures in obtaining official statistics. On the specific processes, about 84
percent of users were either satisfied or very satisfied with the clarity (understanding) of
official statistics as well as the usefulness of the products used or services utilized. About
three-quarters of respondents were satisfied with the cost of products and the services
provided after data acquisition. However, 27.6 percent of the users were dissatisfied with the
duration between request and delivery time of official statistics.
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Table 3.18: Some statistical activities and extent of satisfaction of respondents

Very Somewhat Very

Activities unsatisfied Unsatisfied satisfied  Satisfied satisfied Total
Process of accessing 5.6 10.0 22.9 485 13.1 100.0
official statistics

Cost of official statistics 2.2 8.2 14.6 53.1 21.9 100.0
Duration between 8.0 195 231 36.8 125 100.0
request and delivery time

Level of details of 2.0 113 20.6 473 98 1000
official statistics

Under.standmg of official 0.7 28 120 64.7 198 100.0
statistics

Quality of analysis 0.9 5.8 17.7 64.0 115 100.0
Usefulness of official 0.9 2.6 12.8 64.6 191 100.0
statistics

First time use experience 24 6.6 23.6 57.8 9.6 100.0
Service after data 1.6 7.7 18.1 50.8 127 1000
acquisition

Mean 2.7 8.3 195 55.0 14.4 100.0

3.7 Respondents’ assessment of the services provided by

Ghana Statistical Service

This section covers users’ perceptions and opinions about statistical products and services of
the Ghana Statistical Service (GSS). Among others, it provides information on access to GSS
data, the key modes by which clients seek data and the need to modify the website of GSS.

Contact with Ghana Statistical Service

Respondents were asked if they had ever contacted the Ghana Statistical Service (GSS) for
data or with a query. Query as used in the survey does not necessarily refer to the client
asking questions which expressed doubt only but also includes questions seeking
clarification, explanation, information or some other service that is within the mandate of
GSS.

Table 3.19 shows that at least nine in

every ten persons (95.8%) interviewed | Taple 3.19: Ever contacted GSS for data or
have ever contacted GSS for data or with a query

presented a query. The data also

indicate that only a small proportion, Contact Number _ Percent
constituting 2.8 percent, have never Ever contacted 1,007 95.8
contacted GSS and 1.4 percent could gg‘ﬁrrg%‘;?ncéee‘: ig i'i
not remember whether or not they had Total 1051 100'0
ever contacted GSS for data or : :

regarding a query.
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Table 3.20 shows the means by which respondents who contacted the GSS for data or with a
query did so. According to the data, the main means of contacting the GSS is through
personal contact (46.7%), and this is either through the head office, regional/district office or
contact with officers within the GSS. About one fifth (22.0%) of the respondents contacted
the GSS through the website while 13.0 percent make telephone calls either to the head office
or regional office, and 11.8 percent did so using official letters. Contacting GSS by means of
fax (1.4%) is the least method by which users of statistics made contact with the GSS. The
reason for this perhaps could be as a result of the increase in access to more convenient
electronic means of communication such as email, mobile telephone and the internet.

Table 3.20: Means used in contacting GSS

Means of contact Number Percent
Telephone to head office 168 8.3
Telephone to regional office/District office 94 4.7
Email to head office 67 3.3
Email to Regional/District Office 28 1.4
Website 445 22.0
Fax 28 14
Personal contact with Head Office (Official) 476 235
Personal contact with Regional/District Office

(Official) 306 15.1
Personal contact with an official of GSS 169 8.3
Official letter 239 11.8
Other 3 0.1
Total 2,021 100.0

Those who had contacted the GSS for data or with a query were further asked questions on
the number of times they had done so in the last 12 months. Table 3.21 shows that slightly
less than one-half (46.3%) of the
respondents had contacted GSS more than
once in the last 12 months for official
statistics or statistical products. Less than

Table 3.21: Number of times respondents
contacted GSS in the last 12 month

one-quarter (23.5%) of respondents had Times Number Percent
contacted the GSS only once in the last 12 None 304 30.2
months for a statistical product. On the Once 237 235
other hand, three in every ten persons 2.5 times 354 35.2
(30.2%) had not contacted GSS in the last More than 5 times 112 11.1
12 months for official statistics or Total 1,007 100.0

statistical product.

Figure 3.6 shows that slightly more than one-half (52.2%) of the respondents who had
contacted GSS at least once in the past 12 months did so because they were requesting for
data. The Table further indicates that ‘follow-up on data request’ (18.5%) was the second
highest reason why the contact was made. Other reasons include the need to ‘seek
clarification' (7.0%) and 'discuss data requirements' (3.7%) for specific research topics.
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Figure 3.6: Reasons for contacting Ghana Statistical Service in the last 12 months
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The Resource and Data Center (RDC) of the GSS was established in the second half of 2013
and serves as a centralized warehouse of data for the Service. This centre is responsible for
the storage, management and dissemination of data and information collated from surveys
and censuses, statistical units of MDAs, and other internally generated statistics. The survey
sought to find out if users were aware of the establishment of the RDC. Figure 3.7 shows that
only 20.3 percent of users are aware of the RDC suggesting that nearly four-fifths (79.7%) of
respondents are unaware of the existence of the RDC. Perhaps this explains why more people
are using other means other than the GSS’ website and official means to solicit for
information.

Figure 3.7: Awareness of the establishment of the RDC within GSS
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Table 3.22 presents information on

how early the applicants required the Table 3.22: How early did the applicant
information or the data. About 7 in require the information

every 10 (70.2%) of the_ TeSPO”‘.’eUtS Time Number Percent
regu!red the requested official statistics Within one week 707 202
within one week. The percentage of Within two weeks 156 15.5
respondents who required the official Within one month 108 10.7
statistics within two weeks is 15.6 More than one month 36 3.6
percent while 3.6 percent of the users Total 1,007 100.0

required the requested data within a
month or more.

Table 3.23 presents information on how
long it took the respondents to get a
response to their requests. The results
show that less than half (46.7%) of users
Number of received their requests within one week.

Table 3.23: How long did the response to
applicants request take

J\IlriTt]i?in —— rezgolnses Pzgcgnt The data further indicate that nearly one
Wintoweks G dsa | 820 e e v e
Within one month 121 12.0 . . :
More than one month 97 96 According to the data, the requests of
Still pending 61 6.0 6.5 percent of the users were not
No response 65 6.5 responded to at all while 6.0 percent
Total 1,007 100.0 were still pending as at the time of

survey.

Generally, 46.8 percent of clients whose requests were responded to within one week either
required the statistical information within one week or within a longer time period. For
example, 57.1 percent of the respondents who required the information within one week were
actually given a response within the period. Also, 30.6 percent of those who required the
information in more than one month received it in one week. However, there still requires
improvement in the response to data requests, as 6.4 percent of the requests was still pending
at the time of the survey. Also, 6.5 percent of the clients received responses to their requests
in more than one month even though the information was needed within one week (Table
3.24).

Table 3.24: How early respondents required data and how long request responded to

How long did the response to your request take

More
Within than
How early did you Within Within one one Still No
require the information one week  two weeks month month  pending response  Total
Within one week 57.1 17.1 8.2 6.5 54 5.7 100.0
Within two weeks 21.8 35.9 19.2 10.3 7.1 58 100.0
Within one month 20.4 11.1 26.9 24.1 6.5 11.1  100.0
More than one month 30.6 111 111 25.0 13.9 8.3 100.0
Total 46.8 19.2 12.0 9.6 6.1 6.4 100.0
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Figure 3.8 displays information on whether applicants’ requests or needs were met. As shown
in the chart, the needs of nearly 6 in every 10 (59.3%) of users of GSS’ data were fully met
while one third (33.3%) of the users indicated that their data needs were partially met.

On the other hand, less than 10 percent (7.4%) indicated that their statistics or data needs
were not met at all.

Figure 3.8: Meeting applicants request or need

70

593

60

50

40

Percent

30

20

10

Yes, fully Yes, partially No

Reasons assigned by users for GSS not meeting their needs are presented in Table 3.25. Less
than 3 in every 10 (29.0%) of respondents indicated that they did not get exactly what was
requested for, while 22.6 percent said that not enough details of what was requested for were
provided. For 8.8 percent of the respondents, the required data were not available.

Table 3.25: Reasons why needs are not met

Reasons Number  Percent
Time lag between request and receipt was wide 78 15.2
Gap in data made available to me 61 11.9
Data outdated 44 8.5
Did not get exactly what was requested 149 29.0
Details were not enough 116 22.6
Did not get any response 16 3.2
Data not available 45 8.8
Others 5 1.0
Total 514 100.0

The opinions of users’ satisfaction with GSS’ products were also sought with respect to the
packaging or presentation of the data requested. Figure 3.9 shows that more than four fifths
(84.0%) of users indicated they were satisfied with how the data requested was packaged.
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Figure 3.9: Opinion on how data requested was packaged
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Use of GSS publications and products

As depicted in Figure 3.10, it is encouraging to note that 88.3 percent of respondents have
ever used at least one GSS publication or product. This indicates that only 11.7 percent of the
respondents have never used a publication or product by GSS.

Figure 3.10: Ever used GSS publication/product
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The National Census Reports (47.7%), Ghana Living Standards Survey (47.5%) and the
Ghana Demographic and Health Survey (46.6%) are the most widely used publications
(Table 3.26). The least used publication is the Digest of International Merchandise (1.5%).
The patronage and use of Census and Survey Datasets (33.1%) is very encouraging. Also, the
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use of some of the first ever reports produced by the GSS is very inspiring. These reports

include the Census Thematic Reports (24.3%) and the District Analytical Reports (31.1%).

Table 3.26: Ever used GSS publication/product

Ever used Never
this used this

GSS publications/products product product  Total
Analysis of District Data and Implications for Planning (PHC) — 2000 24.2 75.8 100.0
Census and Survey Datasets (Micro Data) 33.1 66.9 100.0
Census Atlas — 2010 10.9 89.1 100.0
Census Thematic Reports (e.g. the Elderly in Ghana, Children, Adolescents and Youth in 243 757 1000
Ghana, etc.) — 2010

Census/Survey Data Extracts 27.9 72.1 100.0
g(r)]g:f;endlum of Statistical Standards, Variables and Concepts for Official Statistics in 76 924 100.0
Core Welfare Indicators Questionnaire (CWIQ) Survey Reports — 1997, 2003 85 915 100.0
Crime Victimization Survey (CVS) Report - 2007 2.0 98.0 100.0
Digest of International Merchandise 15 98.5 100.0
District Analytical Reports (PHC) —2010 311 68.9 100.0
Economic Survey Report — 2006, 2007 16.2 83.8 100.0
Financial Service Survey 2006 51 94.9 100.0
GAMA Survey (Social Economic Survey of Greater Accra Metropolitan Area) 4.0 96.0 100.0
GDP Annual Newsletter/Bulletin 20.8 79.2  100.0
GDP quarterly Newsletter/Time Series 16.6 83.4 100.0
Ghana at a Glance 7.3 92.7 100.0
Ghana Child Labour Report (from GLSS6) - 2014 14.3 85.7 100.0
Ghana Child Labour Survey Report - 2001 7.1 929 100.0
%lla;a Demographic and Health Survey (GDHS) Reports — 1988, 1993, 1998, 2003, 2008, 166 534 1000
Ghana Education Impact Evaluation Survey 2003 9.5 90.6 100.0
Ghana In Figures — 2006, 2007 5.6 944 100.0
(23(;11asr)1a Living Standards Survey (GLSS) Main Reports — 1987, 1989, 1992, 1999, 2006, 475 526 1000
Ghana Poverty Profile - 2014 221 77.9 100.0
Ghana Time Use Survey 22 97.8 100.0
Governance, Peace and Security Report — 2013 3.3 96.7 100.0
Integrated Business and Establishments Survey (IBES) Phase 1 Reports - 2016 6.5 93,5 100.0
Job Tracking Survey 2006 19 98.1 100.0
Key Socio-Economic Indicators (Ghanalnfo) 10.6 89.4 100.0
Labour Force Report (from GLSS6) - 2014 104 89.6 100.0
Maternal Mortality Survey Report — 2007 14.1 85.9 100.0
Migration Research Study in Ghana 5.1 94.9 100.0
Monthly CPI Newsletter/Bulletin 18.3 81.7 100.0
Monthly PPI Newsletter/Bulletin 114 88.6 100.0
Multiple Indicator Cluster Survey (MICS) Reports — 2006, 2011 11.4 88.6  100.0
National Analytical Reports (PHC) — 2000, 2010 20.1 79.9 100.0
National Census Reports (PHC) — 1960, 1970, 1984, 2000, 2010 47.7 52.3 100.0
National Industrial Census Reports — 1987, 2003 1.7 924 100.0
Pattern and Trends of Poverty in Ghana — 2000 10.3 89.7 100.0
Public Expenditure Tracking Survey (PETS) - 2007 4.1 95.9 100.0
Quarterly Digest of Statistics 54 94.6 100.0
Regional Analytical Reports (PHC) —2010 23.3 76.7 100.0
Situational Analysis Report (Ghana Service Provision Assessment Report) 2.9 97.1 100.0
Situational Analysis/Service Provision Assessment on Reproductive Child Health Service 23 977 1000
Delivery - 1998 ' ' '
Transport Indicators Database Survey Report - 2007 , 20014 3.8 96.2 100.0
Women and Men in Ghana 2006, 2008, 2014 6.0 94.0 100.0
Other 1.6 98.4 100.0
All 13.6 86.4 100.0
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Satisfaction with GSS’s publications and products

Respondents were asked about their level of satisfaction with GSS’ publications with a focus
on relevance, accuracy and reliability, accessibility and style of presentation. Table 3.27
shows that the evaluations were generally satisfactory, with 53.8 percent of users considering
the GSS publications as good or excellent. Less than one percent (0.8%) rated the products as
being excellent while 8.6 percent rated them as poor. More than half (53.8%) and 48.5
percent of respondents respectively rated the relevance and style of presentation of GSS
products as either “fair” or “poor”.

Table 3.27: Satisfaction with GSS publications/ product

Not Very

Area of rating rated Excellent good Good Fair  Poor Total
Relevance 0.2 0.6 3.8 416 430 10.8 100.0
Accuracy and 0.4 07 73 507 347 63 1000
reliability

Accessibility 0.5 14 105 472 324 8.0 100.0
Style of presentation 0.3 0.3 55 455 39.1 9.4  100.0
Mean 0.3 0.8 6.8 46.2 373 8.6

Ghana Statistical Service’s website

Information and Communication Technology
(ICT) has become part of our current world,
especially in the search for data and information.
The Ghana Statistical Service’s website is one of

Table 3.28: Distribution of users who
ever accessed/visited GSS’s website

such areas where information can be gathered. The $eSponse Num;);?: Per;:snlt
2016 User Satisfaction Survey (USS) examined €s '
whether users of GSS products had ever visited or No 936 299
accessed the website of the GSS. The results as '
presented in Table 3.28 indicate that 77.1 percent Total 1,029 100.0

of users of GSS products have ever visited or
accessed the GSS website.

The users who visit the GSS website were asked about the frequency of their visit to the
website and the results are presented in Table 3.29. One-fifth (20.0%) of the users visit the
website regularly (i.e. in less than one month interval), with only 3.9 percent visiting daily
while 22.5 percent of the users visit the website between one and three-month intervals. It is
observed that nearly half (46.8%) of users visit or access the website once in a while. There
is, therefore, the need to publicize the existence of the GSS website and to update it in a
regular and timely basis manner in order to raise the awareness of the general public on the
need to access information from the Service’s website.
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Table 3.29: Frequency of visit to the GSS website

Response Number Percent
Daily 31 3.9
Weekly 85 10.7
Fortnightly 43 5.4
Monthly 94 11.9
Quarterly 84 10.6
Bi-annually 11 1.3
Annually 4 0.5
Once in a while 372 46.8
Once 70 8.8
Total 793 100.0

Users were also asked of their views on the GSS’ website regarding accessibility, content,
update and the design/user interface. Figure 3.11 presents the views of respondents on
accessibility. More than three quarters (77.2%) rated the website as good, with 18.2 percent
rated it as fair, while 2.6 percent gave it a poor rating.

Figure 3.11: Rating accessibility of GSS’s website
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Among others, the GSS website exists to provide official statistical indicators on all sectors
of the economy. When those who had ever used the website were asked to rate the content of
the information on the GSS website, 63.6 percent indicated that the content as good with 28.3
percent giving a fair rating. Only 6.1 percent rated the content of the website as poor (Figure
3.12).
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Figure 3.12: Rating of content of GSS’s website
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Regular updates of the website is very important for users to be able to access recent or
current data or statistical information. The survey sought views of users on the frequency of
updating the website of the GSS. Of the 793 users who were interviewed, 42.9 percent gave a
fair rating, 30.0 percent rated the frequency at which the website is updated as being good
with 15.0 percent rating the frequency of update as poor (Figure 3.13).

Figure 3.13: Rating on update of GSS website
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Another area on which respondents’ views were sought is the design or user interface of the
GSS’ website, that is, the attractiveness, user friendliness and how easy it is to find
information on the website. About 6 in every 10 (64.3%) users indicated that the design/user
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interface was good and 26.5 percent rated it as fair. Slightly less than five percent (4.4%)
rated the design/user interface as poor (Figure 3.14).

Figure 3.14: Rating on the design/user interface of GSS’s website
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On areas that have seen improvement from the perspective of the respondents, Table 3.30
shows that half (50.1%) of users of the GSS website said there had been improvement in
access to the site since they started visiting it, 19.0 percent said there has been no
improvement while nearly a third (30.9) said they did not know whether there has been an
improvement or not.

On the contents of the website, 46.9 percent said the content of the website has improved,
22.0 percent said it has been just as it is when they first visited and 31.0 percent said they do
not know whether there has been improvement or not. Regarding the updating of the GSS
website, 35.6 percent said there has been improvement, 30.6 percent said there was no
improvement while 33.9 percent of respondents did not know. With regards to the
design/user interface, about two-fifths (39.2%) indicated that there is an improvement, a
quarter (25.8%) said nothing had improved and 34.9 percent were not sure whether there has
been an improvement or not.

Table 3.30: Areas of the GSS website that has seen improvement

Area _ Not Don't N
Improved improved know Total

Accessibility of website 50.1 19.0 30.9 100.0 793

Content of website 46.9 22.0 31.0 100.0 793

Update 35.6 30.6 339 100.0 793

Design/ user interface 39.2 25.8 34.9 100.0 793

Other areas 5.1 6.9 88.0 100.0 253

The opinion of respondents were sought on the aspects of the GSS’ website that they would
like to see modified with respect to accessibility, content, update, design or user interface and
other aspects.
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More than half of the respondents would like to see modifications in the user interface
(53.0%) and content (59.0%) and about two-thirds (68.9%) would want to see improvement
on frequency of updates. On the website’s accessibility, 45.8 percent of respondents would
like to see the website modified to improve accessibility (Table 3.31).

Table 3.31: Aspects of the GSS's website that respondent would like to see modification

Don't Don't
Area Modify modify know Total N
Accessibility 45.8 30.8 23.4 100.0 793
Content 59.0 18.0 23.0 100.0 793
Update 68.9 11.8 19.3 100.0 793
Design/ user interface 53.0 21.7 25.3 100.0 793
Other areas 11.2 3.2 85.6 100.0 248

Preferred medium of disseminating statistical products and services

A major activity in the production of official statistics is making the end product and services
available to potential users in a form that is suitable to their needs. Figure 3.15 shows the
preferred medium of disseminating statistical products and services to users. As shown in the
chart, the most preferred medium of disseminating statistical products and services by
majority (31.6%) of respondents is the internet. The next preferred method by users is printed
publication (20.9%). One in every ten (10.0%) preferred disseminating statistical products
and services at workshops. The least preferred methods of dissemination include
factsheets/brochure and CD/flash drive (7.7% each), press releases (5.7%) and media
interaction (5.6%).

Figure 3.15: Preferred medium of disseminating statistical products and services
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Influence of media on respondents views about GSS

The media is a powerful tool that reaches far and wide, and influences perception, either
positively or negatively. GSS interacts with the media in many ways, through granting of
interviews, press releases, launching of reports, dissemination workshops, etc. The survey
sought to find out the extent to which the media has influenced respondents’ perception about
GSS.

About two-thirds (68.3%) of the respondents reported that their perception about GSS has not
been influenced by media coverage in any way. Respondents whose perception about GSS
have been influenced positively by media coverage constitutes 11.8. On the other hand, 9.9
percent of the respondents reported that they have been influenced by the media in a negative
way (Figure 3.16).

Figure 3.16: Media influence on respondents perception about GSS
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3.8 Respondents’ assessment of the services provided by the MDAs

Contact with MDAs

This section presents information on individuals or organizations that had ever contacted any
Ministry, Department or Agency (MDA) with a query or for statistical information. The
results are shown in Figure 3.17. Basically, personal contact (49.5%) was highest, followed
by contact through ICT, i.e., website, email and telephone, (27.8%) while contact through
official letter/post formed 22.4 percent.
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Figure 3.17: Rrespondents by main medium of contact
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The number of times official statistics or statistical products are requested by users may
indicate the value and importance of such statistics or products. When asked how many times
respondents or their organizations
have contacted the MDAs in the last
12 months for official statistics, the
results show that four out of ten

Table 3.32: Number of contacts made to MDAs
for official statistics/statistical products

(43.2%) respondents had contacted Number of times Frequency  Percent
the MDAs for official statistics two to Once 936 19.4
five times within the last 12 months 2-5 times 2,093 43.2
(Table 3.32). Less than three in ten More than 5 times 1,351 27.9
(27.9%) reported more than five None 458 9.5

Total 4,838 100.0

contacts and 19.4 percent reported
that they had contacted the MDAs for
official statistics once in the last 12
months.

Figure 3.18 shows that more than eight out of ten (83.9%) respondents contacted the MDAs
for specific data while 5.7 percent followed-up on their data requests. About four percent
each followed-up on press releases/publications and clarification on data. Only 0.3 percent
indicated that the main reason was to offer financial support.



Figure 3.18: Reasons for contacting MDA in the last 12 months
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Table 3.33 shows how early users required official statistical information from the MDAs.
Seven out of ten users (70.2%) required official statistics within one week, while 17.6 percent
reported that they required the information within two weeks. Only 2.4 percent of them
reported that they needed the required information in more than one month. Table 3.33
further examines the time lag between date of data request and the date MDAS responded to
those requests. More than half (57.1%) of the respondents received responses to their requests
within one week, nearly twenty (19.1%) had theirs within two week and 15.3 percent
received the response within one month. While 0.9 percent of the requests were still pending
at the time of the survey, 1.7 percent did not receive any response from the MDAs.

Table 3.33: How early users required information and how long responses received

How early respondent's required the information in the most recent contact

Time Number Percent
Within one week 2,977 70.2
Within two weeks 749 17.7
Within one month 414 9.8
More than one month 102 2.4
Total 4,242 100.0
How long it took to respond to request in the most recent contact with MDA
Time Number Percent
Within one week 2,419 57.0
Within two weeks 807 19.0
Within one month 650 15.3
More than one month 249 5.9
Still pending 40 0.9
No response 76 1.8
Total 4,242 100.0

Further analysis shows that 72.5 percent of respondents who required their information
within a week indeed received it within the week. Also, 31.9 percent of those who required
the information in more than one month received it in one week. Generally, 56.6 percent of
clients who were responded to within one week either required the statistical information
within one week or at a later time. About 1.0 percent of the data requests was still pending at
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the time of the survey. Also, 6.0 percent of the clients were given responses to their data
requests in more than one month even though the information was needed within one week
(Table 3.34).

Table 3.34: How early information was required and how long it took to respond

How long the request was responded to

How early information  Within one Within two Within one More than Still No

was required week weeks month one month pending response  Total
Within one week 725 14.9 8.0 3.0 0.7 0.9 100.0
Within two weeks 16.2 46.1 24.4 6.2 15 5.6 100.0
Within one month 175 8.5 53.8 175 0.9 1.8 100.0
More than one month 319 2.6 6.9 474 6.0 5.2 100.0
Total 56.6 194 15.1 6.0 1.0 1.9 100.0

The views of respondents were also sought on whether their requests or needs were met. On
average, three-quarters (75.7%) of respondents reported that the MDAs had fully met their
needs, 21.5 percent indicated their needs were partially met while 2.8percent indicated that
their needs were not met at all by the MDAs (Table 3.35). Over 80 percent of respondents
reported that their needs were fully met by the Bank of Ghana (BoG), the Ministry of
Education, the National Development Planning Commission (NDPC) and the National Road
Safety Commission (NRSC). Relatively lower proportions of users of data from the Ministry
of Tourism, Culture and Creative Arts (66.0%); Energy Commission (69.0%) and National
Communication Authority (69.0%) had their needs fully met.

Table 3.35: Meeting respondents needs/requests by MDA

Yes, Yes, Not at

MDA fully partially all  Total N
Bank of Ghana 82.9 16.6 0.5 100.0 199
Births and Deaths Registry 71.8 23.7 45 1000 156
Energy Commission 69.0 253 5.7 1000 87
Environmental Protection Agency 74.3 225 3.2 1000 218
Forestry Commission 70.7 27.1 21 1000 140
Ghana Education Service 73.9 24.2 19 100.0 322
Ghana Health Service 73.0 25.7 1.3 100.0 374
Ghana Immigration Service 73.2 21.4 54 1000 56
Ghana Police Service 77.2 18.6 4.2 100.0 167
Ghana Revenue Authority 77.3 17.2 55 1000 128
Judicial Service of Ghana 734 20.3 6.3 100.0 64
Ministry of Communication 71.2 23.7 51 1000 59
Ministry of Education 83.3 13.3 3.3 1000 180
Ministry of Employment and Labour Relations 78.0 19.3 2.8 100.0 109
Ministry of Finance 79.5 17.5 3.0 1000 234
Ministry of Food and Agriculture 77.8 222 0.0 1000 311
Ministry of Gender, Children and Social Protection 74.3 25.7 0.0 100.0 136
Ministry of Health 78.3 18.9 29 100.0 175
Ministry of Lands and Natural Resources 77.6 18.4 41 1000 98
Ministry of Local Government and Rural Development 74.8 22.7 2.4 100.0 286
Ministry of Tourism, Culture and Creative Arts 66.0 26.4 7.5 100.0 53
Ministry of Trade and Industry 72.8 21.8 54 1000 147
Ministry of Water Resources, Works and Housing 70.5 26.3 3.2 1000 95
National Communication Authority 69.0 259 5.2 100.0 58
National Development Planning Commission (NDPC) 80.4 18.3 1.3 100.0 317
National Road Safety Commission 80.4 13.7 5.9 100.0 51
Registrar General’s Department 69.9 26.0 41 1000 73
Other 73.0 214 5.6 100.0 126
Mean 75.7 21.5 2.8 100.0

41



As shown in Table 3.36, users assigned various reasons why their needs were partially met or
not met. Averagely, the most common reason was their inability to get exactly what they
wanted (26.9%), followed by inadequate details (23.2%) in the information received, waiting
longer than usual to have their data requests met (18.7%) and gaps in the data made available
(18.7%). The proportion who indicated that the data received was outdated was 6.4 percent
while 4.9 percent did not get any response to their data requests from the MDAs.

It is observed that relatively higher proportions of data users who were not happy with data
from the Judicial Service (43.8%), Forestry Commission (42.5%) and Ministry of Gender,
Children and Social Protection (35.3%) and the Ghana Police Service (33.3%) did not get
exactly what they requested for. A higher proportion (39.5%) of Births and Deaths Registry
data users assigned time lag between their requests and receipt as the reason for not meeting
their needs. Two in every five (40.0%) of those whose data requirements were not met by the
Ghana Immigration Service mentioned lack of details as their reason and for those who
complained about data from the Ministry of Communication, one-third (33.3%) of them
mentioned gaps in the data provided (Table 3.36).

Table 3.36: Reasons why respondent’s need/request were met partially or not met all

Time lag
between Gap in Did not
request data get  Details
MDAs and made exactly were Did not
receipt  available Data  what was not get any

was wide tome outdated requested enough response Other Total N
Bank of Ghana 111 27.8 111 16.7 30.6 2.8 0.0 100.0 36
Births and Deaths Registry 39.5 16.3 2.3 20.9 9.3 9.3 2.3 100.0 43
Energy Commission 3.7 22.2 3.7 259 29.6 14.8 0.0 100.0 27
Environmental Protection Agency 15.8 211 1.8 333 26.3 1.8 0.0 100.0 57
Forestry Commission 175 25.0 25 425 10.0 25 0.0 100.0 40
Ghana Education Service 23.8 23.8 4.8 28.6 16.7 24 0.0 100.0 84
Ghana Health Service 216 20.6 7.8 235 225 2.9 1.0 100.0 102
Ghana Immigration Service 26.7 20.0 6.7 6.7 40.0 0.0 0.0 100.0 15
Ghana Police Service 12.8 12.8 2.6 333 28.2 10.3 0.0 100.0 39
Ghana Revenue Authority 24.1 3.4 10.3 24.1 24.1 13.8 0.0 100.0 29
Judicial Service of Ghana 313 18.8 0.0 43.8 0.0 6.3 0.0 100.0 16
Ministry of Communication 26.7 33.3 0.0 26.7 6.7 6.7 0.0 100.0 15
Ministry of Education 24.1 10.3 10.3 345 13.8 3.4 3.4 100.0 29
Ministry of Employment & 125 29.2 125 25.0 16.7 4.2 0.0 100.0 24
Labour Relations
Ministry of Finance 18.0 20.0 6.0 28.0 22.0 0.0 6.0 100.0 50
Ministry of Food and Agriculture 19.1 17.6 13.2 27.9 20.6 15 0.0 100.0 68
Ministry of Gender, Children and 235 26.5 2.9 35.3 11.8 0.0 0.0 100.0 34
Social Protection
Ministry of Health 175 75 7.5 25.0 275 7.5 7.5 100.0 40
Ministry of Lands and Natural 4.3 17.4 4.3 304 39.1 4.3 0.0 100.0 23
Resources
Ministry of Local Government 113 155 14 35.2 29.6 7.0 0.0 100.0 71
and Rural Development
Ministry of Tourism, Culture and 15.8 15.8 53 211 26.3 15.8 0.0 100.0 19
Creative Arts
Ministry of Trade and Industry 17.1 73 17.1 17.1 26.8 7.3 7.3 100.0 41
Ministry of Water Resources, 24.1 10.3 10.3 27.6 24.1 34 0.0 100.0 29
Works and Housing
National Communication 22.2 333 5.6 16.7 16.7 5.6 0.0 100.0 18
Authority
National Development Planning 18.0 19.7 9.8 23.0 26.2 1.6 1.6 100.0 61
Commission
National Road Safety Commission 375 125 125 125 12.5 12.5 0.0 100.0 8
Registrar General’s Department 13.6 13.6 0.0 22.7 36.4 13.6 0.0 100.0 22
Other 31 219 31 15.6 50.0 31 31 100.0 32
Mean 18.7 18.7 6.4 26.9 232 4.9 13 100.0
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Satisfaction with MDAS’ data

The survey sought to find out respondents’ views on how the MDAs had packaged the data
requested as shown in Table 3.37. On average, 92.2 percent of respondents are satisfied with
the packaging style of the data from the MDAs while 7.8 percent of the respondents
registered their dissatisfaction. There is not much variations with the satisfaction levels of the
packaging styles of data from the various MDAs. The lowest satisfaction rate regarding the
packaging of data is expressed for the Ministry of Trade and Industry (86.9 %) while the
highest is for the data received from the Judicial Service of Ghana (98.4%).

Table 3.37: Satisfaction with package of data

MDA Yes No Total N
Bank of Ghana 94.4 5.6 100.0 198
Births and Deaths Registry 94.0 6.0 100.0 151
Energy Commission 94.0 6.0 100.0 84
Environmental Protection Agency 90.3 9.7 100.0 216
Forestry Commission 92.1 7.9 100.0 139
Ghana Education Service 90.9 9.1 100.0 319
Ghana Health Service 89.2 10.8 100.0 370
Ghana Immigration Service 92.9 7.1 100.0 56
Ghana Police Service 89.2 10.8 100.0 158
Ghana Revenue Authority 92.7 7.3 100.0 123
Judicial Service of Ghana 98.4 1.6 100.0 62
Ministry of Communication 94.8 5.2 100.0 58
Ministry of Education 96.0 4.0 100.0 177
Ministry of Employment and Labour Relations 92.5 7.5 100.0 107
Ministry of Finance 91.9 8.1 100.0 234
Ministry of Food and Agriculture 93.9 6.1 100.0 309
Ministry of Gender, Children and Social Protection 90.4 9.6 100.0 136
Ministry of Health 92.4 7.6 100.0 172
Ministry of Lands and Natural Resources 93.8 6.3 100.0 96
Ministry of Local Government and Rural Devt. 89.7 10.3 100.0 281
Ministry of Tourism, Culture and Creative Arts 94.2 5.8 100.0 52
Ministry of Trade and Industry 86.9 13.1 100.0 145
Ministry of Water Resources, Works and Housing 90.3 9.7 100.0 93
National Communication Authority 92.9 7.1 100.0 56
National Development Planning Commission 95.6 4.4 100.0 315
National Road Safety Commission 98.0 2.0 100.0 49
Registrar General’s Department 95.8 4.2 100.0 71
Other 89.6 10.4 100.0 125
Mean 92.2 7.8 100.0
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Ministries, Departments and Agencies
(MDAs) come out with various
publications or products for use by
government and the general public. The

Table 3.38: Ever used a publication
/product from any MDA

survey sought to find out if respondents Ever used Number  Percent
had used any publications from the Yes 760 73.9
MDA:s. The results show that 73.9 percent No 268 26.1
have ever used a publication or product of Total 1,028 100.0

the MDAs (Table 3.38).

Satisfaction with MDAs publications

The transformation of every economy depends, to a large extent, on the building of a strong
statistical database. Good and reliable statistics are essential for measuring progress in
attaining developmental goals. This section provides information on four quality attributes
(i.e., relevance, accuracy and reliability, accessibility of statistical publications by MDAs as
well as the style of presentation of data for those publications).

In all the attributes of interest, more than 90.0 percent of respondents who have ever used
publications from the MDAs rated them as good, very good or excellent. The majority rated
the publications as good in all the attributes: relevance (45.2%), accuracy and reliability
(52.3%), accessibility (48.5%) and style of presentation (48.6%). Less than one percent of the
respondents rated the publications as poor in terms of the four quality attributes (Table 3.39).

Table 3.39: Rating of MDA publications by relevance, accuracy & reliability,
accessibility and style of presentation

Area . Very

Poor Fair Good Good Excellent Total
Relevance 0.2 3.6 45.2 44.0 7.0 100.0
Accuracy & reliability 0.8 7.3 52.3 35.5 4.0 100.0
Accessibility 0.8 8.4 48.5 37.0 5.2 100.0
Style of presentation 0.6 6.0 48.6 39.6 5.3 100.0

About 20 percent of the Ministry of Communication’s product users and 10.5 percent of the
National Communication Authority’s product users regard the relevance of the products as
not good. About one-quarter (24.0%) percent of the Registrar General’s Department’s
product users and about one-fifth (20.8%) of the Ministry of Communication’s product users
think that the accuracy and reliability of the products are not good. With regards to
accessibility of products, 20 percent of the Judicial Service’s product users and 18.8 percent
of the Ministry of Tourism, Culture and Creative Arts and Ministry of Water Resources’
product users regard them as not good. More than one-tenth of National Communication
Authority’s product users (12.5%) and the National Development Planning Commission’s
product users (11.8%) also regard the presentation style as not good (Table 3.40).
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Table 3.40: Rating of MDA publications/ products

Accuracy &

Relevance reliability Accessibility Style of presentation
MDA Not good Good Not good Good Not good  Good Not good Good
Bank of Ghana 1.7 98.3 6.6 93.4 6.1 93.9 5.6 94.4
Births and Deaths
Registry 3.6 96.4 9.8 90.2 9.8 90.2 3.8 96.3
Energy Commission 0.0 100.0 125 87.5 7.1 92.9 3.7 96.3
Environmental
Protection Agency 5.0 95.0 5.8 94.2 9.4 90.6 6.5 93.5
Forestry Commission 6.3 93.7 9.5 90.5 8.1 91.9 6.6 934
Ghana Education
Service 38 96.2 75 92.5 14.6 85.4 8.4 91.6
Ghana Health Service 34 96.6 6.6 934 10.3 89.7 10.0 90.0
Ghana Immigration
Service 3.7 96.3 14.8 85.2 3.7 96.3 3.7 96.3
Ghana Police Service 8.7 91.3 14.7 85.3 13.0 87.0 9.5 90.5
Ghana Revenue
Authority 39 96.1 14.7 85.3 9.2 90.8 5.4 94.6
Judicial Service of
Ghana 4.0 96.0 115 88.5 20.0 80.0 0.0 100.0
Ministry of
Communication 20.0 80.0 20.8 79.2 16.7 83.3 4.2 95.8
Ministry of Education 49 95.1 7.7 92.3 5.8 94.2 49 95.1
Ministry. of
Employment and
Labour Relations 45 95.5 6.1 93.9 10.6 89.4 6.3 93.8
Ministry of Finance 24 97.6 8.7 91.3 4.8 95.2 6.9 93.1
Ministry of Food and
Agriculture 25 97.5 8.0 92.0 12.6 87.4 8.4 91.6
Ministry of Gender,
Children & Social
Protection 1.3 98.7 3.9 96.1 9.2 90.8 1.3 98.7
Ministry of Health 43 95.7 9.3 90.7 9.3 90.7 8.4 91.6
Ministry of Lands and
Natural Resources 0.0 100.0 13.0 87.0 2.2 97.8 2.2 97.8
Ministry of Local
Government & Rural
Development 3.9 96.1 5.9 94.1 6.7 93.3 2.8 97.2
Ministry of Tourism,
Culture & Creative
Arts 6.3 93.8 6.3 93.8 18.8 81.3 6.7 93.3
Ministry of Trade and
Industry 9.6 90.4 19.1 80.9 11.7 88.3 10.5 89.5
Ministry of Water
Resources, Works &
Housing 4.2 95.8 12.8 87.2 18.8 81.3 12.5 875
National
Communication
Authority 10.5 89.5 10.8 89.2 135 86.5 11.8 88.2
National Development
Planning Commission 1.7 98.3 29 97.1 4.9 95.1 3.2 96.8
National Road Safety
Commission 8.6 914 29 97.1 8.8 91.2 8.8 91.2
Registrar General’s
Department 0.0 100.0 24.0 76.0 12.0 88.0 115 88.5
Other 38 96.2 7.7 92.3 9.9 90.1 7.7 92.3
Mean 3.8 96.2 8.2 91.8 9.2 90.8 6.6 93.4

Note: Not good means either “poor” or ‘fair” and Good means “good” or “very good” or
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Table 3.41 presents the reasons why some users rated publications from MDAs as poor in
terms of relevance, accuracy and reliability, accessibility and style of presentation. Three in
every ten users (30.8%) who
rated  publications  from
MDAs as poor believe that
not enough details are

Table 3.41: Reasons for rating MDAs
publications/products as poor

provided in the publications “Reason Number Percent
they accessed. Providing Not enough details were provided 17 30.8
enough details undoubtedly Report/data delayed 11 20.7
would enable the user draw Data/information were not useful 4 7.5
meaningful conclusions from | Needed to make a lot of 5 8.5
the published data. Timeliness | assumptions/used as proxy
in the release of every Style of presentation not suitable 9 16.1
publication is very important Other 9 16.5
Total 55 100.0

to the wuser in making
meaningful analysis from up-
to-date data for informed decision making. Delays in the release of MDAS reports or data is
cited by 20.7 percent of users as being the reason for rating MDAs publications as poor.
Other reasons assigned by users are unsuitable presentation format (16.1%) and making lots
of assumptions, including the use of proxies (8.5%).

Website of MDASs

The development of information, communication, technology (ICT) and specifically, the use
of the internet have enabled users to access the required statistical information with some
amount of ease. The internet has become an important tool for MDASs to disseminate their
data and information. According to Figure 3.19, about two-thirds (67.2%) of the respondents
have ever accessed the website of an MDA.

Figure 3.19: Accessing the website of MDAs and respondents’ views expressed
80
70
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40
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30

10

Accessed MDA's website Didn’t access MDAs website
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From Table 3.42, the websites of the National Development Planning Commission (38.0%),
Ministry of Finance (30.7%), Ministry of Local Government and Rural Development (29.9%)
and Ghana Health Service (28.5%) are the most accessed. The websites of Ghana
Immigration Service (4.1%) and National Road Safety Commission (3.6%) are the least
accessed.

Table 3.42: MDA'’s website that is accessed

MDA Yes No Total N
Bank of Ghana 27.9 72.1 100.0 706
Births and Deaths Registry 7.6 92.4 100.0 700
Energy Commission 11.3 88.7 100.0 699
Environmental Protection Agency 185 81.5 100.0 699
Forestry Commission 9.7 90.3 100.0 699
Ghana Education Service 23.3 76.7 100.0 699
Ghana Health Service 28.5 715 100.0 699
Ghana Immigration Service 4.1 95.9 100.0 699
Ghana Police Service 8.2 91.8 100.0 699
Ghana Revenue Authority 11.2 88.8 100.0 698
Judicial Service of Ghana 4.6 95.4 100.0 698
Ministry of Communication 6.9 93.1 100.0 697
Ministry of Education 17.6 82.4 100.0 697
Ministry of Employment and Labour Relations 9.3 90.7 100.0 698
Ministry of Finance 30.7 69.3 100.0 698
Ministry of Food and Agriculture 25.3 747 100.0 699
Ministry of Gender, Children and Social Protection 10.9 89.1 100.0 698
Ministry of Health 17.3 82.7 100.0 698
Ministry of Lands and Natural Resources 8.3 91.7 100.0 698
Ministry of Local Government and Rural Development 29.9 70.1 100.0 698
Ministry of Tourism, Culture and Creative Arts 5.2 94.8 100.0 695
Ministry of Trade and Industry 12.2 87.8 100.0 697
Ministry of Water Resources, Works and Housing 7.7 92.3 100.0 697
National Communication Authority 6.5 93.5 100.0 696
National Development Planning Commission 38.0 62.0 100.0 697
National Road Safety Commission 3.6 96.4 100.0 697
Registrar General’s Department 75 92.5 100.0 697
Other 135 86.5 100.0 658

Of the number that have ever accessed the website of an MDA, 76.1 percent rated the
accessibility of the website as good and more than half rated the other aspects of content,
updates and design/user interface as good.
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Table 3.43: Ratings of MDAs’ website in terms of accessibility, content, update and

design
Design/User
Accessibility Content Update interface
MDAs Good Fair  Poor Good Fair  Poor Good Fair Poor Good Fair Poor
Bank of Ghana 85.8 14.2 0.0 695 27.0 35 66.4 28.6 5.0 68.8 27.0 4.3
Births and Deaths 65.0 325 25 50.0 425 7.5 40.0 45.0 15.0 575 375 5.0
Registry
Energy Commission 724  25.9 1.7 56.9 43.1 0.0 46.6 48.3 5.2 55.2 448 0.0
Environmental Protection 74.2 24.7 1.0 63.9 33.0 3.1 458 479 6.3 60.8 38.1 1.0
Agency
Forestry Commission 62.0 30.0 8.0 50.0 440 6.0 380 520 100 56.0 38.0 6.0
Ghana Education Service 63.6 314 5.0 471 463 6.6 455 455 9.1 51.2 446 4.1
Ghana Health Service 75.0 23.6 1.4 50.0 459 4.1 442 449 109 541 426 34
Ghana Immigration 619 333 4.8 381 57.1 4.8 429 476 9.5 57.1 333 9.5
Service
Ghana Police Service 714 262 2.4 50.0 47.6 2.4 476 429 9.5 643 333 2.4
Ghana Revenue 73.7 246 1.8 579 36.8 5.3 54.4 36.8 8.8 56.1 38.6 5.3
Authority
Judicial Service of Ghana 70.8 25.0 4.2 348 60.9 4.3 435 435 13.0 56.5 39.1 4.3
Ministry of 68.6 28.6 2.9 429 543 2.9 371 486 143 429 486 8.6
Communication
Ministry of Education 75.0 239 1.1 489 477 34 55.7 36.4 8.0 63.6 30.7 5.7
Ministry of Employment 745 255 0.0 53.2 46.8 0.0 52.2 413 6.5 61.7 36.2 2.1
and Labour Relations
Ministry of Finance 865 122 1.3 66.0 30.1 3.8 57.4 36.1 6.5 59.6 35.3 5.1
Ministry of Food and 725 229 4.6 52.7  38.9 8.4 473 380 147 51.1 435 5.3
Agriculture
Ministry of Gender, 732 26.8 0.0 60.7 375 1.8 53.6 39.3 7.1 643 357 0.0
Children & Social
Protection
Ministry of Health 73.6 231 3.3 495 451 5.5 451 418 132 53.8 429 3.3
Ministry of Lands and 69.8 279 2.3 51.2 488 0.0 465 419 116 58.1 41.9 0.0
Natural Resources
Ministry of Local 841 127 3.2 624 293 8.3 535 318 146 60.3 34.0 5.8
Government & Rural
Devt.
Ministry of Tourism, 704  29.6 0.0 519 444 3.7 48.1 37.0 1438 59.3 40.7 0.0
Culture and Creative Arts
Ministry of Trade and 742 177 8.1 435 435 129 344 492 164 484 419 9.7
Industry
Ministry of Water 725 250 25 525 425 5.0 45.0 475 75 55.0 45.0 0.0
Resources, Works &
Housing
National Communication 69.7 242 6.1 485 424 9.1 455 394 152 455 515 3.0
Authority
National Development 88.4 11.6 0.0 759 241 0.0 65.8 28.1 6.0 67.8 312 1.0
Planning Commission
National Road Safety 55.6 444 0.0 222 611 167 278 556 16.7 278 66.7 5.6
Commission
Registrar General’s 789 211 0.0 553 421 2.6 474 447 7.9 526 421 53
Department
Other 727 25.8 15 56.1 39.4 45 477 385 138 515 439 45
Total 76.1 21.6 2.3 56.8 38.7 4.6 50.7 395 9.9 579 38.3 3.8

Views were sought from respondents as to which aspects of the websites of the MDAs
require modification. Table 3.44 shows that, generally, respondents think that the websites
require regular updates and two-thirds (67.4%) of the respondents would like to see
modifications in this area. Nearly half (49.9%) and about one-third (32.6%) would want to
see modifications in the content design interface respectively. Higher proportions of
respondents have update issues with the websites of the National Communication Authority
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(81.8%), Ministry of Local Government and Rural Development (81.6%) and Ghana Health
Service (75.1%). About two-thirds (65.2%) of respondents would like to see modifications in
the website content of National Road Safety Commission and Ministry of Communication.

Table 3.44: Aspects of the MDASs’ website that require modification

Accessibility Content Updates Design interface
MDAs Yes No Yes No Yes No Yes No
Bank of Ghana 228 772 41.0 59.0 52.6 47.4 25.6 74.4
Births and Deaths Registry 36.7 63.3 45.8 54.2 65.3 34.7 18.4 81.6
Energy Commission 219 781 43.1 56.9 51.4 48.6 33.8 66.2
Environmental Protection
Agency 31.0 69.0 421 57.9 64.3 35.7 29.4 70.6
Forestry Commission 40.0 60.0 49.2 50.8 72.3 27.7 27.7 72.3
Ghana Education Service 358 642 56.6 43.4 71.1 28.9 30.2 69.8
Ghana Health Service 321 679 56.0 44.0 75.1 24.9 29.4 70.6
Ghana Immigration Service 40.7 593 29.6 70.4 59.3 40.7 29.6 70.4
Ghana Police Service 321 679 54.5 455 56.4 43.6 35.7 64.3
Ghana Revenue Authority 325 675 57.1 42.9 62.3 37.7 39.0 61.0
Judicial Service of Ghana 50.0 50.0 46.7 53.3 66.7 33.3 46.7 53.3
Ministry of Communication 39.1 609 65.2 34.8 73.9 26.1 45.7 54.3
Ministry of Education 314 686 48.7 51.3 64.4 35.6 27.1 72.9
Ministry of Employment &
Labour Relations 39.1 609 46.0 54.0 64.1 35.9 32.8 67.2
Ministry of Finance 293 707 46.2 53.8 62.0 38.0 36.1 63.9
Ministry of Food and
Agriculture 306 694 54.7 453 69.8 30.2 33.7 66.3
Min.of Gender, Children &
Social Protection 263 737 48.0 52.0 65.3 34.7 26.3 73.7
Ministry of Health 35.0 65.0 57.3 42.7 70.9 29.1 37.6 62.4
Ministry of Lands and Natural
Resources 333 66.7 50.9 49.1 69.6 30.4 35.1 64.9
Min. of Local Government &
Rural Devt. 350 65.0 53.9 46.1 81.6 18.4 34.0 66.0
Ministry of Tourism, Culture
& Creative Arts 250 75.0 51.4 48.6 66.7 333 30.6 69.4
Ministry of Trade and
Industry 33.7 663 61.4 38.6 65.1 34.9 39.8 60.2
Min. of Water Resources,
Works & Housing 269 731 50.9 49.1 64.2 35.8 415 58.5
National Communication
Authority 386 614 61.4 38.6 81.8 18.2 45.5 54.5
National Development
Planning Commission 256 744 40.0 60.0 71.4 28.6 26.0 74.0
National Road Safety
Commission 304 69.6 65.2 34.8 65.2 34.8 54.2 45.8
Registrar General’s
Department 300 70.0 47.1 52.9 74.0 26.0 48.0 52.0
Other 349 651 50.0 50.0 60.5 39.5 36.0 64.0
Total 314 68.6 49.9 50.1 67.4 32.6 32.6 67.4

3.9 Construction of an overall User Satisfaction Index (USI)

Introduction

The User Satisfaction Index (USI) is a theoretically robust weighted satisfaction measure for
benchmarking and tracking user satisfaction of a product over time. The USI is an overall
evaluation of the performance of a service provider in relation to a specific service or
product. Therefore, the Index is “the voice of the user of a service or the customer” and it
highlights the expectations and perceived quality of the user of a service or product. The USI
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is used to track trends in customer satisfaction and delivers valuable guidance to service
providers.

Methodology

The USI score is derived from ten latent factors (i.e., survey questions) included in the 2016
User Satisfaction Survey questionnaire, and rated on a 1-5 scale by the respondents
interviewed during the administration of the questionnaire. These are:

= Content details of product,

= Timeliness of product,

= Relevance of product,

= Frequency of product,

= Presentation style of product,

= Accessibility of product,

= Cost of product,

= Accuracy of product,

= Web interface design, and

= Quality of analysis.

Each of these factors is operationalized by multiple indicators which together capture the
view of the user on the factor. The USI score is calculated with the following formula, using
the arithmetic mean for each question from the N total responses for each factor (X1, Xz, X3,
..., X10), along with the standardized and normalized partial least squares factor loading (or
weight) for each question as calculated within the USI structural equation model (W1, Wo,
Ws, ..., Wio):

n
USlLi=%X X, *W,
=1
Where:
USIi = User Satisfaction Index for factor (i),
X; = Individual User Satisfaction expressed as a proportion of the total frequency (N) for a
defined concrete service,
Wi = weight (importance).

The overall index is an average of the ten factor indices. The USI is calculated for the
National Statistical System (NSS), the Ghana Statistical Service (GSS) and the other
Ministries, Departments and Agencies (MDAS) that produce official statistics.

Interpretation of USI scores

Below 41% 41% - 49% 50% - 64% 65% - 79% 80% or higher
Unsatisfactory Needs lot of Very good Outstanding
performance improvement Satisfactory performance performance
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The User Satisfaction Index (USI) scores

Table 3.45 shows the results of the USI scores for each of the ten factors attributed to NSS,
GSS and the MDAs as producers of official statistics. The USI for the National Statistical
System is 72.4 percent, 72.3 percent for Ghana Statistical Service and 78.6 percent for the
other MDAs. This indicates that in the view of users of Ghana’s official statistics, the
producers have performed very well in meeting their data needs.

The most outstanding performance of the statistical system are in the areas of the style of
presentation (86.8%), frequency of the updates (81.2%) and details of content (80.7%).
GSS’s outstanding performance are in the areas of presentation style (88.0%) and frequency
of updates of official statistics. In the case of the MDAs, outstanding performance was scored
in five factor areas: style of presentation (98.4%), frequency of updates (92.8%), relevance
(83.6%), details of content (81.5%) and accessibility to official statistics (80.6%).

It is observed that official statistics producers performed well in all the factor areas, with the
exception of accuracy and web interface design. Whereas accuracy is viewed by users as
satisfactory, the website interface page design needs lot of improvement; this is particularly
applicable to GSS.

Table 3.45: User Satisfaction Index (USI) of official statistics producers

Factors NSS GSS MDAs
Details 80.7 76.6 81.5
Timeliness 69.9 75.7 68.9
Relevance 78.2 78.4 83.6
Frequency 81.2 81.9 92.8
Presentation style 86.8 88.0 98.4
Accessibility 76.0 74.2 80.6
Cost 73.5 73.5 74.1
Accuracy 55.5 53.8 68.0
Web interface design 45.6 44.0 59.2
Analytical quality 76.7 76.7 78.3
Overall 72.4 72.3 78.6
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CHAPTER 4: DIFFERENCES IN ASSESSMENT BETWEEN
2016 AND 2012 SURVEYS

4.1 Introduction

This chapter attempts to compare the 2016 survey results for GSS with those of 2012.
Generally, not too many differences are observed when compared to the 2012 USS. However,
some changes are noticed in particular areas or among user groups. It is worth noting that
taking the views of users on the services provided by Ministries, Departments and Agencies
(MDASs) is a novelty and therefore questions in these areas cannot be compared with the 2012
data.

4.2  Differences in general information

As presented in Table 4.1, the number of participants differed between the two survey
periods. The response rate was slightly higher in 2016 compared to 2012. The secretariat sent
emails and letters to the selected units ahead of the interview and this could be the reason for
the relatively higher response rate in 2016.

Table 4.1: Survey results, 2012 - 2016

2016 2012
All users Results Percent Results Percent
All users
Completed 767 93.9 566 92.8
Partially completed 12 15 4 0.7
Officer to complete is not available 1 0.1 1 0.2
Could not be traced 4 0.5 4 0.7
Refused 32 3.9 32 5.2
Other 1 0.1 3 0.5
Total 817  100.0 610  100.0
Sector results
MMDAS/MDASs 283 261
Completed 280 98.9 252 96.6
Business Community 66 52
Completed 60 90.9 37 71.2
Education/Research institutions 50 13
Completed 38 76.0 10 76.9
Media 17 49
Completed 15 88.2 47 95.9
International Agencies 26 37
Completed 22 84.6 35 94.6
Civil Society 52 53
Completed 45 86.5 49 92,5
Individual researcher 323 145
Completed 319 98.8 136 935
Total 817 610
Completed 779 95.3 570 93.4
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4.3 Differences in data use, sources and quality aspects of official

statistics

In 2012, demographic data (77.9%), education data (53.9%) and health data (50.0%) were the
mostly used statistics. The results indicate that the proportions of users of these products have
dropped in 2016. Census and survey reports (61.9%), Demographic data (59.0%) and Census
and survey datasets (39.4%) are the main statistics/products used in 2016 (Table 4.2).

Table 4.2: Type of statistics used, 2012 - 2016

2016 2012

Type of  Percent of Type of  Percent of
Statistics/ Statistical products statistics  respondent statistics  respondent
National accounts 4.9 28.3 6.7 38.5
Price statistics 4.5 26.0 7.0 39.9
Public finance statistics 3.0 174 4.5 26.1
Monetary and financial statistics 3.0 175 4.7 27.2
Business statistics 35 20.1 5.0 28.6
Labour statistics 4.4 25.5 6.2 35.7
External trade statistics 25 145 3.6 20.8
Internal trade statistics 1.9 10.8 - -
Demographic statistics 10.2 59.0 13.7 77.9
Living conditions statistics 6.4 37.2 - -
Health statistics 6.7 38.8 8.8 50.0
Education statistics 6.4 36.7 95 53.9
Crime/Judicial/Security/Governance 2.7 154 2.4 14.0
Environment statistics 4.3 25.1 5.8 32.9
Agriculture statistics 6.2 36.0 6.5 37.1
Cartographic/Spatial data 4.1 23.9 4.1 23.3
Births and Deaths Statistics 3.4 19.8 - -
Service statistics 3.3 19.3 - -
Census and survey datasets 6.8 39.4 - -
Census and survey reports 10.7 61.9 - -
Other 0.9 5.4 0.3 1.4

From Table 4.3, it is observed that there has been an increase in the proportion using
information from the GSS. In 2012, 39.2 percent of the users cited GSS as the source of their
statistical data compared to 54.7 percent in the 2016 survey. For most of the statistics and
statistical products, the GSS is the foremost institution providing the information. In areas
where specific topics are needed, and hence sector agencies are contacted, the GSS becomes
the next source when the information is not available in these sector institutions.
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Table 4.3: Sources of statistics and statistical products, 2012 - 2016

2016 2012

MDAs/  Other MMDAs/  Other 1°@
Statistics/ Statistical products GSS MMDAs source GSS MMDAs source
All 54.7 41.3 39 39.2 36.6 24.3  100.0
National accounts 54.3 374 8.2 35.7 37.7 26.6  100.0
Prices 64.3 27.2 8.5 53.3 25.3 21.4  100.0
Public finance 33.7 61.9 4.4 20.9 60.0 19.0 100.0
Monetary and financial 26.9 63.1 9.9 15.2 62.2 22.6 100.0
Business 39.9 53.9 6.2 27.0 37.8 35.2 100.0
Labour statistics 56.6 40.1 3.3 40.1 32.7 27.2 100.0
External trade 37.8 53.1 9.1 25.3 46.7 28.0 100.0
Internal trade 411 53.0 5.9 - - - -
Demographic 78.4 18.8 2.8 69.3 14.6 16.2 100.0
Living conditions 80.9 17.0 2.2 31.6 49.1 19.3 100.0
Health 36.0 61.9 2.1 24.0 34.6 415 100.0
Education 36.1 62.4 15 15.6 55.5 28.9 100.0
Crime/Judicial/Security/Governance  26.1 715 2.4 20.0 54.0 26.0 100.0
Environment 324 62.3 54 24.6 55.7 19.7  100.0
Agriculture 333 62.9 3.8 - - 0.0
Cartographic/Spatial data 65.4 29.1 55 43.1 31.1 354 100.0
Births and Deaths Statistics 42.4 56.6 11 - - - -
Service 53.4 41.2 5.4 - - - -
Census and survey datasets 91.6 7.3 1.2 - - - -
Census and survey reports 90.0 9.3 0.7 - - - -
Other 21.9 64.6 135 33.3 11.1 55.5  100.0

Figure 4.1 indicates that in 2012, the main purpose for requesting statistical data/products
were for monitoring and evaluation (25.6%), planning (23.9%) and research/academic
(19.9%) purposes. In 2016, however, people requested statistical data/products mainly for
planning (23.1%), information sharing (21.3%) and decision making/policy formulation
(20.7%).

54



Figure 4.1: Purpose of request for data, 2012 - 2016
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From Figure 4.2, the proportion of regular (i.e., not more than a month’s interval) users of
official statistics has increased slightly from 36.9 percent in 2012 to 39.1 percent in 2016.
Respondents who use official statistics once in a while has declined by two percentage points
while those who use the statistics once shows an increase of four percentage points.

Figure 4.2: Frequency of use of official statistics, 2012 - 2016
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Respondents rating on the usefulness of the official data they access has slightly declined
from 89.6 percent in 2012 to 88.9 percent in 2016. The proportion of those who consider the
statistics very useful has increased by five percentage points in 2016, while those who rated
the statistics as useful has shown a decline by about the same percentage points (Figure 4.3).

Figure 4.3: Usefulness of official statistics, 2012 - 2016
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With regards to the overall satisfaction with official statistics, the general satisfaction level
has increased from 78.8 percent to 82.1 percent in terms of details, timeliness, relevance,
frequency and style of presentation of the official statistics. Satisfaction levels of all the
quality dimensions shows improvement in 2016 except content details and relevance of data
which shows about two percentage points decrease each in 2016 (Figure 4.4).

Figure 4.4: Overall satisfaction with official statistics
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It is noted in Figure 4.6 that accessibility of official statistics has improved significantly. As
much as 42.8 percent of respondents indicated in 2012 that accessing official statistics is
difficult but the proportion has declined to 20.9 percent in 2016.

Figure 4.5: Respondents’ assessment of the accessibility of official statistics
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4.4  Differences in data use and quality aspects of GSS products
and services

The proportion of respondents who have ever contacted GSS for data or with a query has
increased by 14 percentage points from 81.6 percent in 2012 to 95.8 percent in 2016 (Table
4.4).

Table 4.4: Ever contacted GSS for data or with a query, 2012 - 2016

Contact 2016 2012
Yes 95.8 81.6
No 2.8 17.7
Don't remember 1.4 0.7
Total 100.0 100.0

As noted in Table 4.5, there is a slight shift from the use of personal contacts in 2012 to the
use of ICT (website, email or telephone) in 2016 by respondents. Nearly two-fifths (39.7%)
of respondents used ICT to contact GSS in 2016 compared to 29.7 percent in 2012.
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Table 4.5: Means of contact with GSS, 2012 - 2016

Means of contact 2016 2012
Telephone to head office 8.3 8.9
Telephone to regional office/District office 4.7 7.9
Email to head office 3.3 2.4
Email to Regional/District office 1.4 0.8
Website 22.0 9.7
Fax 1.4 0.2
Personal contact with Head Office (Official) 235 14.4
Personal contact with Regional/District Office (Official) 15.1 31.3
Personal contact with an official of GSS 8.3 125
Official letter 11.8 10.9
Other 0.1 0.9
Total 100.0 100.0

Users who had not contacted GSS in the last 12 months reduced from 36.1 percent in 2012 to
30.2 percent in 2016. The proportion of those who contacted GSS only once within the last
12 months increased from 17.7 percent in 2012 to 23.5 percent in 2016. There is not much
change in the proportions (about 46 percent) of those who regularly contacted GSS (i.e., 2 or

more contacts) in the last 12 months (Table 4.6).

Table 4.6: Frequency of contact in last 12 months, 2012 - 2016

Times 2016 2012
None 30.2 36.1
Once 23.5 17.7
2-5 times 35.2 29.9
More than 5 times 11.1 16.2
Total 100.0 100.0

Respondents who have ever used GSS’ statistical products showed an increase from 83.0
percent in 2012 to 88.3 percent in 2016 (Figure 4.6). This is an indication of improvement in

the usage of GSS’ publications and products.

Figure 4.6: Ever used GSS’s statistical products, 2012 - 2016
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4.5 Differences in dissemination aspects

In 2016, 77.1 percent of the respondents reported using the GSS’ website, showing an
increase of 31 percentage points compared to the 46.2 percent reported in 2012 (Table 4.7).

Table 4.7: Usage of GSS website, 2012 - 2016

2016 2012
Response Number  Percent Number  Percent
Yes 793 77.1 263 46.2
No 236 22.9 306 53.8
Total 1,029 100.0 569 100.0

Website and printed publications continue to be the most preferred medium of dissemination
by users of GSS statistical products. However, the proportions of respondents showing
preference for these two types of dissemination medium have increased in 2016 by 11 and 4
percentage points respectively (Figure 4.7).

Figure 4.7: Preferred medium of dissemination, 2012 - 2016
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Two-thirds (68.3%) of respondents have not been influenced by the media in 2016 compared
to 47.0 percent in 2012 in the last 12 months. Whereas 11.8 percent have been influenced
positively in 2016, 36.0 percent were influenced positively in 2012. On the other hand, half
as many people in 2016 (9.9%) as in 2012 (17.0%) were influenced negatively by the media
(Table 4.8).

Table 4.8: Media’s influence on respondents’ perception on GSS, 2012 - 2016

Response category 2016 2012
Yes, in a positive way 11.8 36.0
Yes, in a negative way 9.9 17.0
No, my perception has not been influenced 68.3 47.0
Can't recall seeing/hearing anything about GSS 10.0 -
Total 100.0 100.0
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CHAPTER 5: CONCLUSIONS AND RECOMMENDATIONS

5.1 Conclusions

The goal of statistics producers is to provide quality, up-to-date and complete information to
the society it serves. To measure these objectives, the 2016 User Satisfaction Survey (USS)
was conducted to measure the degree to which expectations and satisfaction of the needs that
users have with regard to official statistics are accomplished. This survey is a follow-up to
initiatives carried out and guided by the implementation of the ongoing Ghana Statistics
Development Project (GSDP).

This report reveals the main findings obtained from the survey. Generally, the level of
response is positive and constructive. The survey successfully achieved its objectives by
evaluating producers within the national statistical system and knowing the needs and
expectations of the users of official statistics. It is assuring that the products and services
provided are valuable and appropriate and satisfy the needs of users. It is expected that the
outcome of the survey would guide producers of official statistics to improve upon the data
quality in the country and also meet the statistical needs of users.

The following conclusions are drawn based on the objectives of the 2016 User Satisfaction
Survey:

= Ghana Statistical Service is the main source of official statistics in the country. In
addition, a high proportion of users get the data they require from the various MDAs.

= A number of statistics produced by the Ghana Statistical Service and other institutions
within the National Statistical System are being utilized by a wide range of users for
different purposes.

= The satisfaction levels of respondents with the services provided by producers of
official statistics is generally high.

= Generally, users are satisfied with producers of official statistics in the following
dimensions: details of the statistics produced, relevance to users need, frequency of
publication and style of presentation.

= The satisfaction levels of users are low in the following areas: timeliness in the release
of statistics, difficulty in understanding the associated metadata and accessibility of
statistics. These areas require improvement by producers.

= A high proportion of users are unaware of the existence of a Resource and Data
Centre (RDC) at the Ghana Statistical Service, which is supposed to support the data
needs of the public. Again, a high proportion of users are unaware of the release dates
of the products of official statistical producers.

5.2 Recommendations
This section presents recommendations for consideration and improvement of statistical
production and dissemination in the country.

= GSS, as the main leader in the production of official statistics, should conduct training
for officials responsible for statistics production in the various MDAS/MMDASs
after assessing their training needs.
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Producers of official statistics should strive to improve their efficiency by improving
the quality of official statistics in terms of accuracy, timeliness and frequency of
release.

Producers of official statistics need to improve on the dissemination strategy of
statistics in order to facilitate their accessibility to users.

Producers of official statistics should increase their efforts at improving their data
collection strategies in order to bridge existing data gaps and enhance users’
satisfaction.

Producers of official statistics should strive to make a lot more statistics available on
their official websites and, if necessary, provide links to websites of other
producers of official statistics.

Efforts should be made not only to come out with a calendar of release dates of
statistical products, but also to stick to such dates so announced.

There must be increase in awareness through education and statistical literacy
programmes for users to appreciate what is happening within the NSS.

GSS should continue to build the capacity of other official statistics producers within
the NSS through collaborative work.

GSS should lead the standardization and harmonization of concepts and definition
among statistics producing agencies in the country to ensure adherence to these
standards, definitions and concepts.

There is the need to improve statistical and ICT infrastructure within the NSS to
facilitate quality, timeliness and dissemination of statistical products.
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